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WWW.MED-TECHNEWS.COM

CONTENT:

INTEGRATED.
TARGETED.
MULTICHANNEL.

Whatever your marketing objective,
Med-Tech Innovation has the solution.

Our content is unsurpassed in terms of its focus,
integrity and originality. Med-Tech Innovation
provides intelligence for professionals involved
in the design and production of Class I, II &
III medical devices and connects designers,
manufacturers, buyers and early adopters across
the medical engineering and manufacturing
community with the latest innovations in
technology, materials, processes, digital health
and R&D.

COMMUNITY:

The strength and consistency of our content
means Med-Tech Innovation is the go-to
resource for a global community of innovators
– whether they be major OEMs or fledgling
start-ups – with a community of designers and
engineers ready to help bring medical devices to
market, quickly and at scale.

CONNECTIONS:

Med-Tech Innovation can take your message to
this exclusive and influential prospect audience
via an unrivalled mix of print, digital and live
platforms that are built on years of expertise
in the technologies and the industry we serve.
These connections deliver outstanding results
and value to each of our partners.

Get in touch to see how
we can help your business today.
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INTELLIGENT
BUSINESS
CONNECTIONS

OUR AUDIENCE AT A GLANCE

5,026

Print subscribers

14,822

2,567
+
Event attendance
8,275

The result of everything we work
towards is a connection.

Newsletters
delivered weekly

Med-Tech Innovation connects innovators
– whether they be major OEMs or fledgling
start-ups – with a community of designers
and engineers ready to help bring medical
devices to market, quickly and at scale.

MED-TECH INNOVATION PARTNERS INCLUDE

Followers

86,302

PER MONTH
Web page views

6,802
Followers

Whether you have tactical or strategic
marketing goals, Med-Tech Innovation is
a cornerstone of your marketing mix and
can deliver significant connections for your
organisation across the UK and Ireland.
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AUDITING OUR
AUDIENCE
Today’s smart marketers want to be assured
that they are getting an honest return on
their investment. With budgets under ever
increased scrutiny, many must now achieve
the same or better results with fewer financial
resources. Accountability has simply never
been more important.
At Med-Tech Innovation, we put our audience audits
in the hands of BPA Worldwide, a leading company
which provides independent, third-party audits and
verification of business-to-business and consumer
media audiences.
Performing nearly 3,800 audits annually around the
world, BPA Worldwide remains the trusted resource
for compliance and assurance.
The BPA media audit is known for its rigour and
stringency and enforces high standards and rules
to which all audited audiences must adhere.

So, what does this mean for companies
looking to work with Med-Tech Innovation?
Well, simply it means you can be confident
that your messages are reaching the audience
you expect. Media audits represent your most
reliable way to ensure that our audience claims
are accurate and timely.
And so, the real question is, why in spite of the
clear value proposition that audited audience
data brings to the marketplace do some media
and event owners choose not to audit?
It’s not for us to say, it might be to cut costs,
it might be because the data is old. Whatever
the reason it is usually a sure sign that what
they say about their reach is not entirely true,
and therefore spending money with unverified
media and events is a gamble.

Your budget is precious, spend it wisely.
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CONTENT
Our content is unsurpassed in terms
of its focus, integrity and originality.
Med-Tech Innovation provides
intelligence for professionals
involved in the design and
production of Class I, II & III medical
devices and connects designers,
manufacturers, buyers and early
adopters across the medical
engineering and manufacturing
community with the latest
innovations in technology, materials,
processes, digital health and R&D.
Throughout our publication and diverse
collection of digital products, Med-Tech
Innovation’s content provides the medical
engineering and manufacturing community
with the information and inspiration they
need. Through our application studies,
technology overviews and exploration of

industry challenges, readers rely on us
to drive the conversation around medical
device innovation.
Whether it’s exclusive interviews with high
profile figures, thought-provoking features
on the latest technology developments,
analysis, insights or in-depth conversations
with industry leaders on The Med-Talk
Podcast, our content provides unparalleled
360-degree coverage of the life science
manufacturing world.
Our content is as dynamic as the industry
itself. We strive to bring our audience the
essential news and features to help you
navigate this fast-paced marketplace. From
print to newsletters to our growing social
media communities, Med-Tech Innovation’s
content is rightly recognised as industry
leading and this is why working with us
will put your message in front of the right
audiences.
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THE MAGAZINE
Med-Tech Innovation News is
the only publication for medical
device design and engineering in
the UK and Ireland.
Since its launch, the title has become
the voice of authority for the sector,
providing insights, technical guidance,
analysis, case studies and high-profile
interviews with industry experts and
thought leaders.
Print magazines have an enduring
power that will always give them
a firm foothold in the global B2B
communications marketplace. Our
focus on providing a magazine with
great integrity, sharp insights and
a high degree of original content is
the reason why our audience still
demands that Med-Tech Innovation
News is read all across the globe.

Print advertising can be incredibly
creative and tangible and when placed
alongside great quality content and
feature articles. A well-planned and
thought-out print advertising campaign
retains the ability to wow an audience,
make a significant impact and to
develop mind share… it can also
amplify the impact of other channels
and increase the overall effectiveness
of multimedia campaigns.
Our magazines are fully requested
by readers… they are more engaged,
more focused and more willing to
process information when reading
printed content and therefore your
advertising will continue to be
effective in this format.

All magazine issues can also be
found in our digital library on
www.med-technews.com
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MED-TECH INNOVATION NEWS AUDIENCE
TOP JOB FUNCTIONS

UK
94.5%

Ireland
5.5%

Research & Development

Production/Manufacturing

Product Design Engineering

Consultant

C-Suite/Corporate Management

Procurement & Purchasing

Project Engineering

Quality Assurance

Regulatory/Legal Affairs

5,026

Qualified Circulation
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EDITORIAL PLANNER
ISSUE

JAN/FEB

MAR/APR

MAY/JUN

EDITORIAL DEADLINE

3rd December, 2021

11th February, 2022

25th April, 2022

ADVERTISING DEADLINE

FEATURES

19th January, 2022

Digital Health / Ireland / Regulation /
Real World Medtech / Meet the start-up /
MTI Expo / 3D printing / Diagnostics / Sensors
& Electronics / Micro & Nanotech

16th March, 2022

Digital Health / Ireland / Regulation /
Real World Medtech / Meet the start-up /
MTI Expo / Design / Innovative Materials / Contract
Manufacturing / Industry 4.0

12th May, 2022

Digital Health / Ireland / Regulation /
Real World Medtech / Meet the start-up / MTI Expo
/ Sustainability / Catheters & Stents / Microfluidics /
Testing and Inspection

EVENTS PREVIEWS

MED-TECH
INNOVATION | expo

JUL/AUG

SEP/OCT

NOV/DEC

21st June, 2022

12th August, 2022

30th September, 2022

19th July, 2022

Digital Health / Ireland / Regulation /
Real World Medtech / Meet the start-up / MTI Expo /
Diagnostics / Tubing / Coatings / Packaging

8th September, 2022

Digital Health / Ireland / Regulation /
Real World Medtech / Meet the start-up /
MTI Expo / Cleanrooms / Antimicrobials /
Adhesives / Automation & Robotics

20th October, 2022

Digital Health / Ireland / Regulation /
Real World Medtech / Meet the start-up /
MTI Expo / IP & Patents / Sustainability /
Human Factors Engineering / Packaging
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RATES &
SPECIFICATION
1 ISSUE £ ea.
DOUBLE PAGE SPREAD

3,500

A4 FULL PAGE

2,100

1/2 PAGE VERTICAL

1,200

1/2 PAGE HORIZONTAL

1,200

1/4 PAGE

850

INSIDE FRONT

2,500

INSIDE BACK

2,200

OUTSIDE BACK

2,500

DOUBLE PAGE SPREAD (DPS)

A4 FULL PAGE

1/2 PAGE VERTICAL

1/2 PAGE HORIZONTAL

TRIM PAGE:
420mm (w) x 297mm (h)

86mm (w) x 265mm (h)

SPONSORED CONTENT

BLEED PAGE:
426mm (w) x 303mm (h)

BLEED PAGE:
TRIM PAGE:
210mm (w) x 297mm (h) 216mm (w) x 303mm (h)

190mm (w) x 124mm (h)

1 ISSUE
£

DOUBLE PAGE SPREAD

3,750

FULL PAGE

2,000

1/4 PAGE

86mm (w) x 124mm (h)

INSERTS
BOUND-IN INSERTS

£410 per 1,000

Based on 10g insert. POA
on larger weights

NOTE:

All print adverts should be supplied as press ready pdf files.
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FRONT COVER
The ultimate native promotional
option, perfect for a significant
product launch or a thoughtleadership piece on an important
industry topic.

branding and any images that we do not feel
are of the right standard or message for the
cover story.

The front cover is first the thing readers see,
and it offers the chance for your brand to
make a strong first impact, with a striking
image and an engaging story within the
magazine.

A member of our content team will then edit
your supplied content to bring it in line with
our standards, typically this may involve
toning down overt sales language, and
reducing the number of brand references.
For an additional fee, we will create the
content on your behalf.

Subject matter is crucial. We want the best,
most ground-breaking stories, innovations
or expert opinions leading Med-Tech
Innovation. Our editor can work alongside
your company to discuss how to produce a
lead-editorial feature.

Next, our design team will work with you to
develop the cover. The front cover for MedTech Innovation is designed on a conceptual
basis, meaning that we take the overall
message behind the article and turn this into
a striking front cover design.

Once the subject matter is agreed upon, you
may supply 1,000 words of editorial content,
alongside a selection of images to support
the article. We expressly reserve the right
to reject any images including company

You will receive a proof of the cover and
cover story prior to publication to review and
suggest changes.
Front Cover Package

£3,500
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WEB
ADVERTISING
Increasing the exposure of your
brand and product helps to create
top-of-mind awareness for when
your customers are ready to buy
and puts your business into prequalified, informed consideration.
Our high impact digital display options
are built on the concept of ‘share of
voice’. It gives you control over how
visible you want to be. Our options
allow you to be seen by a minimum of
25% of visitors as they read content
and move across the site, and you
can scale this up to 50%, 75% or 100%
depending on how much impact you
wish to have on decision makers and
decision influencers. The more that
people see a brand the more familiar
and responsive they will also be to

other marketing activities that you
undertake.
Once you have decided how often you
want to be seen we then have a variety
of advertisement positions to select
where you want to be seen, and how
dominant on the page you want your
message to be. Each of these positions
are created and priced according to
viewability and visibility as people land
on pages, and then scroll down to
consume and engage with content.
Prospects that are immediately
interested in your offering can click on
the advertisement and visit a webpage
detailing further information related to
your message. Full reporting through
Google Ad Manager gives you clear
metrics and allows you to calculate ROI.
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WEB ADVERTISING
1

Leaderboard

A leaderboard is one of the most popular and
best-performing ad units available to publishers.
It offers a large space to really get your brand and
message across. This is the second most common
ad size among global inventory, with 25% of
global impressions.
Leaderboard A
Leaderboard B

2

£500 per month
£200 per month

Positioned on the right-hand side of the site, and
appearing within the first screenful, this creative
gives your message 100% viewability by our users,
with a large space to really showcase your product
lines, feature your branding prominently, and tell
your prospective customers what makes you and
your offering special. 600x300

5

£1,200

Standard MPU

The MPU, sometimes known as a Mid Page Unit, is
a display ad that is 300 pixels wide and 250 pixels
high. These advertisements appear from the top
right hand side of our site with additional MPUs
underneath, all well visible within the average
scroll depth of the webpage. This industry standard
banner has 40% of global inventory and is by far
the most important inventory in your advertising
arsenal. The reason it’s so popular is that it works
well on both mobile and desktop.
MPU A
MPU B

£500 per month
£400 per month

Site Wrap

If you have an event or new product launch that
everyone in the industry needs to know about then
our page dominant premium position is the solution
for you. Exclusive to one customer per month this
position will not only be seen by all visitors but will
also dominate the outside and top of the page;
ensuring that your brand and offering is seen as
soon as people visit a page.

BANNER SIZES
1

Pop Up

Appearing as soon as visitors arrive on the site,
this page dominant creative appears in front of
the page content providing maximum impact and
guaranteeing you the maximum exposure for
your brand and sales message before any other
advertiser. This position is absolutely ideal for
urgent and high impact campaigns, offers and event
announcements that require powerful reach and
impact over frequency of exposure. Available to only
two clients per month this position is in high demand.
Pop Up 		
600px x 454px

6

1

LEADERBOARD
970px x 90px
728px x 90px
300px x 50px
3 x sizes required due to
responsive web design

Site Wrap		
£3,300
1680 x 1050px

Double Height MPU

Double Height MPU
3

4

2

6
3

A

3

B

1

2

A

B

MPU
300px x 250px

NOTE:

4

All web adverts must be 72dpi

£1,045
5

In Article MPU

Positioned within the centre of our article content this
creative gives your message 100% viewability by our
users as they consume the latest industry news and
insights. 300x250
In Article MPU		

£750
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WEBSITE DATA
TRAFFIC PROFILE

86,302

MONTHLY
PAGE VIEWS

Monthly Sessions

65,833

Monthly Unique Users

56,190

62.2%
Users

Over
AVERAGE TIME

ON PAGE

6M

AD IMPRESSIONS AVAILABLE

2.60mins ANNUALLY

2021
Organic

60.1%

Direct

27.7%

Social

5.7%

Referral

5.4%

TOP VISITORS BY COUNTRY

USANETHERLANDS
GERMANY

FINLAND

SINGAPORE

37.7%
Users

INDIA

IRELAND

PHILIPPINES

FRANCE

UK
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NATIVE ADVERTISING
It goes without saying that the
majority of our unique visitors
come to our site to read the
latest news and industry insight.
Advertisers can now leverage this
demand with native advertising,
also known as sponsored content.
Native advertising is high-quality
editorial crafted to engage our
audience, increase brand awareness
and position your brand as a thoughtleader. It is designed to match the look
and feel of a regular editorial piece and
lives within our regular news and article
feeds.
Sponsored content is not just a great
way of positioning your organisation
as a potential solution for industry
challenges. It can also be used to
position a company, or figurehead as
an authority within a particular subject
or problem area. This means it is a
great tool for new product launches or
helping to establish your business at
the heart of a hot topic.

Unlike standard content which
is replaced as new updates are
published, native advertising sits
within these sections for 30 days.
It may be slightly more promotional
in tone than standard editorial or it
may present customer case studies
or thought-leadership pieces. You
can also target specific sections of
the site to pre-qualify your potential
audience and improve likelihood of
engagement.
How it works
1. You provide the content that you
wish to deploy. You may supply
1,000 words with up to three
images, you may include video
content, contact information and
useful links to downloadable assets
such as whitepapers, websites and
social media platforms.
2. A
 member of our content team will
edit your submission to bring it in
line with our standards, or, for an
additional fee, we will create the
content on your behalf.

3. W
 e launch your story into the
specified section or sections of
our site.
4. * Social push for the story on our
social channels, including Twitter,
Facebook and LinkedIn.
5. Inclusion in Med-Tech Innovation
newsletter for an additional fee.
6. Our team will create a report
detailing the performance of
your program, so you see your
investment at work.
Native Advertising Package		
£1,700		
Article Development Fee			
£1,400
Inclusion in Med-Tech
Innovation Newsletter
£550

* Social sharing of native advertising is only available for
content that is deemed of value to recent market developments
and innovations, or directly assists market needs.
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WEEKLY
E-NEWSLETTER
Reach our opt-in audience of
decision makers and influencers by
advertising on our weekly round-up
of the hottest news to hit our website
and social platforms hand-picked by
our content team.
The newsletter provides a perfect platform
for brands to engage with decision makers
in their inbox. It puts your message in front
of passive readers whilst also driving active
prospects to your website.
Limited leaderboard and MPU positions
are available and priced according to
their position within the email to promote
your products and services, increase
engagement with your brand and to drive
relevant traffic to your site.
Each e-newsletter campaign is booked in
monthly slots, with newsletters delivered
every week. This frequency of distribution
and exposure goes a long way to building
recognition and familiarity within your
marketing mix either in isolation or
alongside other brand awareness and lead
generation elements of the portfolio.

1

2

RATES

BANNER SIZES

Per Month
1

MPU				

£835

2

Leaderboard 1				

£835

3

Leaderboard 2				

£750

4

Leaderboard 3				

£750

5

Leaderboard 4				

£650

6

Leaderboard 5				

£400

3

LEADERBOARD
644px x 90px

4

5

All files must conform to the
following specs

• Newsletter ad formats: jpg, png or gif.
• Newsletter ad file size: 150k max.
• Include web address for click throughs.
• Include UTM source tracking data if
required.
•M
 aterials are due one week prior to the
newsletter mail date.

MPU
300px x 250px
6
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CUSTOM
E-BLASTS
Created by you and distributed by
us to our opt-in community. Targeted
e-blasts sent to our audience on your
behalf – a great way to really reach
out and engage with our audience.

A strong e-blast subject line positions you
passively in their inboxes, whilst strong
e-blast body content and calls to action
position you in front of active prospects who
are reading the email and engaging in the
next steps.

They are perfect for a wide range of
promotional objectives including exhibition
marketing, product launches, white papers,
new website designs and tactical offers
or sales promotions taking your message
directly into the inbox of our community of
industry decision makers and contacts. This
not only gives you a competitive advantage
by increasing your voice in the market but
the format allows you to reach both passive
and active prospects.

The content of your e-blast is flexible and
can serve any of your organisational and
strategic objectives whether it’s to inform
and position your brand, capture data, or
drive event attendance. You provide the
content and we take your message to
market.
Global Send per e-blast

£1,815

We can also serve partial sends based
on geography, industrial vertical and
selected job functions. Get in touch to
discuss the options.
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NEWSLETTER & E-BLAST REACH
NEWSLETTER DISTRIBUTION BY REGION

E-BLAST DISTRIBUTION BY REGION

Europe

Europe

Asia

Asia

UK & Ireland

UK & Ireland

NEWSLETTER STATS

E-BLAST STATS

14,822

Delivered Emails

4,665

Total No. of Opens per Edition

31.47%

Open Rate

10,187
2,595
25.47%

Delivered Emails

Total No. of Opens per Email

Open Rate
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LIVE & ON
DEMAND WEBINARS
In a world that has had to
rapidly adapt to on-screen
education there has never
been a better time to invest
in an Med-Tech Innovation
webinar.
Webinars offer a multi-layered
marketing outcome, enabling
you to tell your story to a
global audience, define your
organisation as a thoughtleader and simultaneously
deliver a healthy number of
leads for your sales team to
get to work on.
Med-Tech Innovation will help
you with the complete process,
with a dedicated project
manager, content consultation
and a multi-channel marketing
campaign to drive attendance
and views.
Price £15,000

STATS

245
Average
Registration

90

Average Live
Attendance

44

Average Views
On Demand

Figures based on 2020 figures across Rapid News Group

WHAT’S INCLUDED
Before and During the Event:
• Branded promotional e-blasts to our
database.
• Social media support package
including posts on our popular
channels.
• Featured on our upcoming webinars
multimedia newsletter.
• Inclusion in our weekly e-newsletters
before the event.
• Personalised event registration page
on the dedicated webinar section of
our website.
• Advertising across the website.
• Expert moderator - Live webinars
are moderated by the Med-Tech
Innovation Team.

After the Event:
• Lead generation - Customised lead
report including all live and registered
attendees.
• Data from registration questions of
your choice.
• Responses to polls and audience
questions.
• A list of the questions asked by your
audience, and contact details so you
can follow up and discuss.
• An archived copy of the event
promoted in our webinar archive for
prospects to view on demand for
12 months. Data capture will remain
active, and on-demand registrant
details will be reported to you.
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PODCASTS
The Med-Talk Podcast
Be part of an original life sciences podcast.
With a regular fortnightly show covering the latest
news and trends, as well as additional in-depth
interviews with the industry’s most engaging
leaders, The Med-Talk Podcast is a great platform
to have your brand associated with.
The Med-Talk Podcast offers three premium
opportunities for you to elevate your brand
alongside our first-class content by having your
message presented by a Med-Tech Innovation
editor on every episode, for a set amount of time.
Pre-roll – Be the very first thing our listeners hear
when they tune into the podcast and ensure you
grab their attention with a snappy 15 second audio
message played at the top of each episode.
Price for 3 months £3,000

750

Plays per episode

Mid-roll – Got more to say? Presented midway
through each episode, the mid-roll provides you with
an even bigger opportunity to promote your brand.
This 60 second audio message is prime real estate
for telling our fully engaged listeners about key
features and benefits of your products or services.
Price for 3 months £5,500
Post-roll – Positioned at the close of each episode,
this 15 second spot is the perfect place to make a
lasting impression and deliver a call to action whether
you want to direct our listeners to a product page or
promote an upcoming event.
Price for 3 months £3,000
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GATED CONTENT
LEAD GENERATION
Gated content, in short, is any
content or media that is hidden
behind a lead capture form. To
access the content, a user must
provide personal information,
usually in the form of an email
address, phone number, job title,
industry information or an answer
to a survey question.
Gates are highly valuable to marketers
like you because they are powerful
tools for lead generation. We drive
thousands of users to our site every
month through e-newsletters, social
media and by simply being a trusted
source of opinion and content.
Hopefully, they will be impressed by
what they’ve read and they will be
interested in accessing more exclusive
content.

By creating a well positioned and
valuable gated content offering on
our site – you then open up the
possibility of generating numerous,
new and valuable leads.
Importantly – gated content is not
content that our audience needs to
pay for. Rather, gated content trades
access to your content in exchange
for an action or information from our
visitors.
Gated content can take the form
of a variety of assets such as white
papers, videos, e-books, product
demos, or case studies.
Price £2,000
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MED-TECH
INNOVATION | expo

MED-TECH
INNOVATION
EXPO GUIDE
Available to all visitors as they enter the
show. These are indispensable guides to
the UK’s most influential medical technology
event.
Distributed to visitors on arrival they are a musthave resource for navigating around the events,
containing floorplans, conference programmes
and information about every exhibitor on the show
floor.
Stand out from the crowd and reinforce your
message, your show promotion or your product
launch to an audience who have qualified
themselves by attending these events. Make sure
they talk with you at the show!

DOUBLE PAGE SPREAD
£1,795

FULL PAGE
£995

HALF PAGE
£595
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MED-TECH
INNOVATION | expo

MED-TECH INNOVATION EXPO
Med-Tech Innovation Expo is the UK and
Ireland’s leading event for medical device
design and manufacturing.

MED-TECH
8-9 JUNE 2022
INNOVATION | expo

NEC, BIRMINGHAM, UK

It brings together designers, engineers,
innovators and manufacturers from across
the medical and healthcare sectors to
explore new ideas, understand emerging
technologies and source products and
services innovative products and services
from over 200 companies representing the
complete medical device and manufacturing
supply chain.

The solutions on the show floor will help
attendees design and manufacture the
next generation of medical and healthcare
devices. Visitors will be able to see the
entire spectrum of advanced technology,
materials and solutions for concept, design
and validation and manufacture including
packaging, extrusion and moulding,
automation, materials, medical electronics,
medical plastics, design, sterilisation,
components, testing and inspection,
sensors, surface technology, manufacturing
equipment & contract services.
The event is further enhanced by two
world-class conference stages that offer
something for every type of stakeholder in
the Medtech supply chain. Alongside the
stages, the show floor in 2022 will pack
in a wealth of exciting features including
cutting edge technology zones, association
member and country pavilions, a VIP
meetings programme, the ever-popular
start-up zone and a pitch competition for
early-stage investment.

23
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MED-TECH
INNOVATION | expo

WHO ATTENDS MED-TECH
INNOVATION EXPO
Over 3,000 designers, engineers, innovators
and manufacturers from across the medical
and healthcare sector will attend Med-Tech
Innovation Expo.
Our visitors come from all points in the
medical design-to-manufacturing chain.
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MED-TECH
INNOVATION | expo

2021 REVIEW

11

TESTIMONIALS
“It’s been
fantastic – we’ve
met so many
good people,
lots of leads. It’s
just brilliant.”

countries were represented
by exhibiting companies

increase of attendee
numbers on 2019

65%
of visitors are
management
or above

PAUL MARSHALL
RAPID FLUIDICS

of attendees
have purchasing
power

“The show has
been very helpful.
Really busy and
we’ve got some
very good leads.”
ALICE EWELLS
INTEGRATED
TECHNOLOGIES LIMITED

“Thanks to the Rapid News team for a great expo!
Med-Tech Innovation went way beyond expectations
this year. We’re glad we made the trek across the
pond to meet so many new people.”
AARON JOHNSON, ACCUMOLD
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STAND &
SPONSORSHIP
EXHIBITION SPACE PRICING
Space Only

Space only means raw exhibition floor space.
You must hire or supply the walls/ carpeting
or construct a custom-built stand.
Prices begin at £315 per sqm

Corner Plots

There are a limited number of corner sites
available. Stands with one corner are subject
to a 10% premium. 15% is applicable for stands
with multiple open corners and 20% for island
locations.

SPONSORSHIP OPTIONS
Shell Scheme
2.4m

This will include rigid white walls, company
name board, carpet, fluorescent strip lighting
and one 2 amp (500w) electrical socket.
Prices begin at £355 per sqm

Med-Tech Innovation Expo offers companies
new ways to expose their brand through a
broadened range of sponsorship opportunities.
Contact us to discuss how you can raise your
profile at the event.

Furniture

Furniture is not included. Our official
contractor will help with this. Their details
can be found in the Exhibitor Manual after
you confirm your stand.
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MEDILINK UK HEALTHCARE
BUSINESS AWARDS
IN ASSOCIATION WITH
MED-TECH INNOVATION
The prestigious Medilink UK
Healthcare Business Awards,
held in association with MedTech Innovation, celebrates
the outstanding business
achievements, international
successes and innovative
breakthroughs made across
the life sciences and healthcare
technology sectors in the past
year.

We also celebrate the Med-Tech
Innovation awards, which commends
innovations in medical technology
across six exciting categories.
Companies from across the medical
technology industry are invited to
submit their latest innovations for
their chance to become a finalist in
the med-tech awards, with winners
announced at the awards ceremony.
The awards ceremony includes a
drinks reception followed by a threecourse gala dinner, drinks at your
table and entertainment throughout.
Contact the team to be part of this
exclusive black tie event.
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MEDILINK UK HEALTHCARE
BUSINESS AWARDS
IN ASSOCIATION WITH
MED-TECH INNOVATION
There are variety of sponsorship
opportunities available which will allow you
to gain valuable exposure for your business
before during and after the awards evening:

Silver

Emerging companies and new market entrants can
develop their profile with our silver sponsorship
packages.
Price £10,000

Platinum

The headline act for the evening. The Awards
evening is a celebration of the industry. The most
respected & influential people attend to network
and reward the innovation that the sector is rightly
famous for. This is your opportunity to put your
company at the top table at the most prestigious,
credible and well supported Awards in the
industry.
Price £18,000

Gold

You are a major player in the industry, or about
to become a major player. Get mindshare and
visibility at the industry Oscars.
Price £12,000

Med-Tech Innovation Award Categories
3D Printing

Advances in Digital
Healthcare

Connected Health

Delivering Innovation
to Health and Care

Design

Export
Achievement

Engineering

Innovation

Materials Innovation

Outstanding
Achievement

Sustainability

Partnership Between
Academia & Business

Red Carpet and Drinks Sponsor

The Awards are a celebration of your industry.
A gathering of the great and good from across
the sector brought together in a celebration of
innovation. Sponsoring the Red Carpet and Drinks
reception delivers you the opportunity to fuel the
party and pre-event reception.
Price £12,000

Single Award Sponsor

Raise your profile and position yourself as a leader
and supporter of the industry by sponsoring a
category.
Price £3,000

Medilink Award Categories

Start Up
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