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THE FRENCH RETAILTECH 
AND PROPTECH MARKET

The markets for retail technology and proptech continue to grow 

and in its latest research reports, Business France has shared 

with MAPIC the size and opportunities for French technology 

companies in a number of key international markets, including 

Germany, the USA, Spain, Italy and the UK.

France has a significant concentration of retailers – ie potential 

customers for retail-tech companies, with around 400 players 

across all sectors combined - and four of them are among the top 

ten European retailers by sales: Carrefour, Les Mousquetaires, 

Leclerc, and Casino.

Online consumption in France is also increasing, even before 

the pandemic. The total number of online shoppers in France 

increased by 3.1% in 2020, while ‘AdTech’ companies, which offer 

services and technologies to specialised advertising players for 

digital and traditional and marketing, also grew in the market.

“It has always been difficult to launch an innovative solution in 

an overseas market. Language barriers followed by cultural 

differences, including social norms, traditions, etc, and the 

management of the global team are the biggest challenges to 

successfully launch a product internationally,” says Mickaela 

Cohen, part of the US-based team at French tech and start-up 

promoter Business France.

FRENCH TECH COMPANIES EXPAND INTERNATIONALLY

However, she says opportunities are flourishing too. In fact, 

expansion in an international market allows companies to 

diversify assets by entering into a new market and to have 

access to a pool of talents and gain a competitive edge over the 

opponents.

“COVID didn’t really change anything because you‘ll always 

face those challenges and benefit from this opportunities even 

virtually,” says Cohen. “What has changed is that companies have 

saved a lot of money by not travelling because all the discovery 

meetings have been conducted online. That said, it is important 

to underline that nothing replaces face-to-face meetings to 

finalise a deal.”

In terms of retail and real estate, Business France believes that 

the COVID crisis has “definitely changed the game for retailers”, 

who have been forced to change their business model in a hurry, 

as e-commerce has become their main sales channel. 

With a number of innovative, digitally-

advanced retail players in the French market, 

the country has a food basis for the creation of 

a strong digital sector and increasingly those 

tech companies and start-ups are looking for 

opportunities overseas. This special report 

by Business France explains the current 

situation and highlights some key players.
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“Thus, solutions related to the online customer experience, 

consumer engagement and how to interact with them have 

become a priority in this context. Also, specialised online sales 

platforms - such as online pharmacies or resale sites for second-

hand items - will continue to grow significantly,” says Cohen.

CONSUMER EXPECTATIONS EMBRACE TECHNOLOGY

Business France also points to consumer expectations towards 

retailers, which have changed considerably. A strong demand for 

more in-store experience, interaction and personalisation now 

dominates and this has translated into increased technology 

needs: 3D, AR, VR, robots and automation systems, plus the 

Internet of Things.

The largest overseas technology market is the US and for the 

North American market, technology reinventing traditional retail 

and helping retailers adapt in a post-COVID world is likely to 

dominate.

Business France reports that the fastest growing investments in 

2020 were in e-commerce and related technologies: e-merchant 

activation infrastructure and platforms, consumer loyalty and 

retention and food delivery.

“One of the main challenges for retailers is to revive and differenciate 

the in-store experience to fit with the new customers’ expectations,” 

says Cohen. “Especially with 3D immersive experiences, guided 

selling, personalisation and checkout related solutions that have 

to be fully integrated in the retailers’ omni-channel strategy.”

ADTECH AND DISRUPTION IN THE ADVERTISING MARKET

The United States is by far the largest advertising market in the 

world. In 2020 more than $240 billion was spent on advertising 

in the United States, nearly three times the amount spent on 

advertising in China, the second largest advertising market in the 

world.

COVID 19 disrupted the flow of regular investment in advertising 

due to the impact of the crisis on advertisers, although spending on 

traditional media has suffered much more than digital, according 

to Business France data.

Americans see between 4,000 and 10,000 advertisements per day 

(compared to 500 in the 1970s and “advertising by interruption” is 

reaching the point of saturation of peak advertising, making them 

more and more expensive and ineffective.

As part of its research, Business France also highlights 20 

up-and-coming companies in its report for MAPIC, including 

Ankorstore – an online B2B marketplace that connects brands and 

designers with boutiques all over Europe; Contentsquare, a digital 

experience analytics cloud that helps companies understand 

hidden customer behaviours, and use those insights to drive more 

successful experiences.

Skeepers is a business that helps brands create value from and for 

their customers by providing SaaS solutions to increase ROI and 

customer engagement, while app Veepee connects customers 

with brand sales and special offers across a number of markets.
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“In a world more than ever transformed by the sanitary crisis we 

are experiencing, the resilience of French companies is being 

put to the test,” says Lucie Roinson, head of operations, tech and 

services, Business France. “Despite this, many succeeded in 

absorbing the shock wave, even their export strategies. Business 

France, the French Government agency, is dedicated to support 

the international development of the French economy, to support 

export growth by French businesses, as well as promoting and 

facilitating international investment in France.”

As far as retail is concerned, the agency supports a large number 

of French companies in international trade shows, including the 

National Retail Federation (NRF) in New York, Netcomm Forum 

in Italy, Euroshop in Germany and numerous others.

Nearly 1,000 ‘retailtech’ companies operate in France, and 

an estimated half of them have the ability to develop abroad. 

This diversity is highlighted by the French Tech Next40/120 

programme, which offers support to French scale-ups with the 

potential to become global technology leaders.

“From an international perspective, this eco-system of French 

companies holds a significant position. Europe is the main 

export destination for French retail companies, and Germany 

the most requested country with a vast R&D eco-system, world-

class innovation clusters and a culture of collaboration between 

retailers and start-ups,” says Roinson. “Spain is the fourth largest 

retail market in Europe with a focus on the in-store customer 

experience. And while Italy is reassuring because of its cultural 

and geographical proximity, the United Kingdom is also a popular 

export country.”

Last but not least, although many companies are focusing their 

international projects on Europe, the United States remains an 

attractive country for French retailtech, being by far the largest 

retail and advertising market in the world. 

PROMOTING FRENCH TECHNOLOGY  
TO INTERNATIONAL MARKETS

The French Tech Next40/120 programme – Business France

COMPANY PROGRAMME

AB TASTY Next40

AGRICONOMIE.COM FT120

AKENEO Next40

ALL MOL FT120

ALMA Entrant, FT120

ANKORSTORE Entrant, FT120

CITYSCOOT Next40

MANO MANO Next40

CONTENTSQUARE Next40

EKWATEUR FT120

MEERO Next40

MIRAKL Next40

Skeepers Next40

JOONE Entrant, FT120

RECOMMERCE FT120

SENDINBLUE Next40

S4M FT120

WYND Next40

CERTIDEAL FT120

VEEPEE Next40

VESTIAIRE COLLECTIVE FT120
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THE RETAIL TECH &
ADTECH MARKETS
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 BUSINESS IN FRANCE

THE RETAILTECH & ADTECH MARKET

DEFINITION OF THE SECTOR

RETAILTECH
• RetailTech companies offer innovative services and technologies with the aim of digitising retail

businesses, whether they are physical or online. Most of these are BtoB companies that deal directly with
professionals.

• Types of customers seeking RetailTech solutions: distributors, e-merchants (pure players), brands, retail
banks, real estate companies…

• Who is targeted within these companies: Directors: Marketing, CIO, Operations, Digital, E-commerce,
Payments, Logistics…

ADTECH
• AdTech companies offer services and technologies to specialised players in digital and traditional

advertising and marketing.

• Types of players in the market: brands (advertisers) who initiate the communications operation.
Publishers who make advertising spaces available to websites.

• Who is targeted within these companies: Key Account Manager, Digital Manager, Trading Desk, DSP, SSP.

FRANCE’S ROLE AND POSITION
What’s at stake, perspectives

Key indicators of online sales in France

Population of
online shoppers in +3.1% (2020)
France

Weight of online sales
in physical points of +11% (2020)
sale

Online sales from mobile +18% (2020) (75% of the
French population are mobilephones (m-mobile) phone users)

• In 2016 14,822 French businesses specialised in  online sales.
Supermarkets are establishing themselves as the leaders in this

SECTORS UNDERGOING DEVELOPMENT
Segmentation of RetailTech & AdTech businesses
RetailTech
 Logistics (supply chain, e-logistics, Order Management Service)
 Marketing (customer segmentation, gamification, geolocation)
 In-store (click & collect, interactive terminals, drive-to-store)
 E-commerce solutions (marketplace, AB Testing…)
 Data (CRM, data marketing, predictive data mining)
 Payments (mobile payment, online payment)

AdTech
 Marketing (digital, display)
 Data (Data Management Platform, data

provider, audience analytics)
 Programmatic
 Video distributors
 Recommendation, predictive engine
 Traffic acquisition

sales channel in France, such as with drive-to-store.

A strong concentration of distributors France
• France has a large concentration of distributors (customers of

RetailTech companies), with around 400 players in all sectors. 4 of
them are among the Top 10 European companies (3rd: Carrefour,
(7th: Les Mousquetaires,8th: Leclerc, 10th: Casino).

(Source: Retail Index 2020, Xerfi 2020) 

©2021 Business France. All rights reserved. 2
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 BUSINESS IN FRANCE

THE RETAILTECH & ADTECH MARKET

FRANCE'S ECONOMIC FABRIC
Number of companies Distribution by Number of companies

in the sector type of company with the ability to export

RetailTech & AdTech companies
~900 - 1000 essentially bring together start-ups & ~300 - 400

very small to medium sized companies

ADVANTAGES OF BUSINESS IN FRANCE
France is on the lookout for international trends
• France is characterised by a strong presence of brands and distributors, which is reassuring for RetailTech startups seeking

initial reference points in the market. The digitisation of their sales channels is proving to be an offensive strategy, paving the
way for many opportunities in the French market..

• Like a lot of sectors affected by the global health crisis, RetailTech and AdTech have seen their industry undergo a profound
transformation. Distributors and brands have had to re-invent new purchasing pathways, resulting in a significant acceleration of
retail innovations in France (contactless shopping, drive-to-store, cross-channel devices, etc.). All of which benefit RetailTech
companies.

• The sector is active all over France, with numerous events and conferences that help create a dynamic community that
understands global trends.

MAIN BARRIERS/WEAKNESSES
The retail sector in the face of the crisis
• The disparity among RetailTech players is a direct consequence of the Covid-19 crisis, with an even greater gap between

the most weakened companies which are struggling to turn towards exports, while those capable of raising the necessary
capital are in a dominant position.

• The health crisis has led to a fall in corporate communications expenditure. Advertisers have since remained cautious
about investments in technological innovation. A trend which weakens AdTech companies’ turnover as well as the
profitability of their services.
.

 BUSINESSES

Key figures from
the sector

• +14%: growth of e-commerce 
predicted in 2021 (Xerfi 2020)

• 15 Retailtech companies in Next 120
• 6 Adtech companies in Next 120

Trends in the • Social Commerce
sector • Live streaming

• Omnichannel
• Data online & offline

Main French • ContentSquare (RetailTech)
international • Mirakl (RetailTech)
companies • Criteo (AdTech)

• Teads (AdTech)
• Sublime (AdTech)
• AdYouLike (AdTech)

World-leading • Ingenico-WorldLine
companies • SES-Imagotag

• Cegid
• Comarch

©2021 Business France. All rights reserved. 3
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 BUSINESS IN FRANCE   

   THE RETAILTECH & ADTECH MARKET 
 
 
 
 

      Key players                Key conferences 
   

 
Federations, organisations, clusters of competitiveness… 

 
PLAYERS LINK    VERTICAL 

 

     
 

Lab by CB https://www.cartes-bancaires.com/le-lab-by-cb/  
 

     
 

L’Echangeur BNP https://www.echangeur.fr/  
 

     
 

PICOM https://www.picom.fr/ 
 

 

by Cap Digital  
 

   RetailTech &  

    
 

FEVAD https://www.fevad.com/ 
E-commerce 

 

 
 

     
 

Plug and Play https://www.plugandplaytechcenter.com/retail-  
 

Brand & Retail  innovation/   
 

   
 

     
 

La maison des https://lamaisondesstartups.lvmh.com/ 
 

 

Startups LVMH 
 

 

    
 

     
 

Havas Accelerator https://stationf.havasgroup.com/  
 

     
 

Club du Digital 
http://clubdigitalmedia.fr/ AdTech  

Media  

    
 

     
 

IAB France https://www.iabfrance.com/  
 

     
 

 
 
 

LOCATION NAME OF CONFERENCE LINK 
 

     
 

New-York (USA)     NRF Big Show (January) https://nrfbigshow.nrf. 
 

 com/  

   
 

     
 

Milan (Italy) Netcomm Forum e-commerce (May) https://www.netcommf 
 

orum.it/eng/  

  
 

     
 

London (UK) Retail Expo (May) https://www.retailexpo 
 

 .com/  

    

     
 

Monaco One to One Monaco (July) https://www.one-to- 
 

one-monaco.com/  

  
 

     
 

Cologne DMEXCO (September) https://dmexco.com/  

(Germany)  

    
 

     
 

Las Vegas Shop Talk (September) https://shoptalk.com/  

(USA)  

    
 

     
 

Paris (France) Paris Retail Week (September) https://www.parisretail 
 

week.com/  

  
 

     
  

 
 
 
 

Conferences covered by Business France through Pavillon French Tech 

 
 

©2021 Business France. All rights reserved. 4 
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 BUSINESS IN FRANCE   

   THE RETAILTECH & ADTECH MARKET 

 
LILLE:  

HAUTS-DE-FRANCE •   Blanche Maille by EuraTechnologies 
 
 

NORMANDY 
 
 
 
 

 
BRITTANY 

 
 
 

CENTRE-VAL-DE-LOIRE 

 
 
 
ÎLE-DE-FRANCE 
 
 
 
 

GRAND-EST 

 
 
PARIS:  

• Picom By Cap Digital  
• Institut du Commerce Connecté  
• WILCO  
• Plug and Play Brand & Retail  
• La Maison des startups LVMH  
• Havas Accelerator  
• Club du Digital Media  
• FEVAD  
• Lab by CB  
• Popai France  
• D3 Paris & Co 

 
 
 

PAYS-DE-LA-LOIRE 

  
BOURGOGNE-FRANCHE-COMTÉ 

 
 
 
 
 

BORDEAUX: NOUVELLE-AQUITAINE 
• Club commerce connecté 

 
 
 
 

Regional priorities 
 

 Clusters of competitiveness 

 
 
 
 

AUVERGNE-RHÔNE-ALPES 
 
 
 
 

PROVENCE-ALPES-CÔTE-D’AZUR 
 
 
 
 
 
                                                                         CORSICA 
 
OCCITANIE 

 
 
 
 
NOUVELLE AQUITAINE:  

• Hub retail 

 

©2021 Business France. All rights reserved. 5 
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RETAIL SOLUTIONS IN GERMANY 

 
 MARKET PROFILE  
 

 
 
 

KEY FIGURES   
Pop. in M GDP/home (USD)    GDP growth (%) 2019        GDP growth (%) 2020    Business environment   

 
83.1 40,048 0.6 - 4.8 A1 

   Sources: World Bank, BMWi, Destatis, Coface   
 

MARKET CHARACTERISTICS (1/2) 
 

Size of the Retail Tech market  
Fundamentals 

 
• Germany is at the top of the European ranking in terms of retail turnover in 2020. This amounted to EUR 578.5 billion (+7.5% 

compared to 2019), EUR 505.2 billion of which was generated by physical points of sale and EUR 72.8 billion (+23% in one year) 
was generated by B2C e-commerce. The food retail trade achieved a turnover of EUR 139.4 billion in 2020 (+10% compared to 
2019). 

 
• In 2020, the turnover from general stores within other stores (as with brands such as dm or Müller, for example) represented 6.9% of 

the market share in the distribution sector, or an estimated annual turnover of more than EUR 39.9 billion. In the same year, dm had 
the highest sales of any pharmacy chain - around EUR 8.5 billion. Rossmann was in second place, with around EUR 7.3 billion in 
sales. The turnover from the food retail trade (Edeka, Rewe) and discount stores represented 34.8% and 12.1% of the distribution 
sector respectively in 2020.  

Trends, the impact of Covid-19 and subsequent developments 
 

• A study conducted by the EHI Retail Institute showed three trends in Germany in 2021 caused by the pandemic: people are doing 
more and more of their shopping online, convenience stores have benefited from the remote working trend, Germans are paying 
closer attention to the sustainability of their purchases and adopting a lifestyle that is more respectful towards nature. 

 
 
 
 

©2021 Business France. All rights reserved. Sources: Statista, Pwc, KPMG, HDE 

 
 
 
 
 
 
 

      SECTOR FIGURES 
 

Discount stores 
42.1% of the 

 

market share 
 

 (MS) 
 

Supermarkets 34,947  

Convenience  

points of sale 
 

stores 
 

 
 
Food retail  

 

trade 34.8% MS 
 

(LEH)  
 

Superstores 16.1% MS 
 

General stores 6.9% MS 
 

 1 
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 MARKET PROFILE  
 

AD TECH SOLUTIONS IN GERMANY  
 
 
 
 

MARKET CHARACTERISTICS (2/2) 
 
 

Investment in advertising (2019)  
 

Television Digital  Press Radio 

 
48.1% 11.6% 15.1% 6.1% 

  Sources : Nielsen, Statista, 2019  
Size of the Ad Tech market 
 
Fundamentals 
 
• Gross advertising revenue in Germany was around EUR 34.2 billion in 2020. At around EUR 16 billion, television as an advertising 

medium held the largest share of offline media advertising by far. Newspapers and websites follow with the highest gross advertising 
revenue, while the lowest share goes to cinema. 

 
 
 
 
 
 
     SECTOR FIGURES  

 
Top advertisers in Germany: 

 
• Procter & Gamble (431 M EUR) 

 
• Lidl (156 M EUR) 

 
• Ferrero (146,8 M EUR) 

 
• Aldi Group (141,9 M EUR) 

 
 
The top 5 sectors with the highest  

advertising expenditure in 
Germany in 2019 

 
• Spending on digital advertising in 2020 amounted to more than EUR 9.8 billion. As a breakdown, this works out at EUR 4.2 billion for 

advertising via SEA search engines, EUR 1.3 billion in “banner” advertising, EUR 1.6 billion for advertising on social media networks, and 
EUR 938 million for online classified advertisements, and EUR 998 million for video advertising. According to Statista, in 2021, the share of 
programmatic advertising spending in the digital advertising market in Germany is expected to represent over 76% of the market. 

 
• In the Ad Tech sector in particular there are now many, predominantly young, companies looking to revitalise the advertising market. The 

most notable among these companies are Adjust, Applift and Cross Engage, which respectively occupy the top three places on the German 
podium in terms of turnover. 

 
Trends, the impact of Covid-19 and subsequent developments 
 
• The growing use of mobile devices brings up a number challenges for Germans, both in security and online data processing, as well 

as in online payments through e-commerce websites. There are a great many opportunities available in the mobile commerce sector 
in Germany. 

 
18% 22% 

 
 
20% 

20% 
 

20% 

 
 Food retail sales and 
serc  
 Online services 

 
Newspaper advertising 

 
 Automotive 

 
 Pharmaceutical products 

 

©2021 Business France. All rights reserved. Sources:  Handelsverband Deutschland, Nielsen Media Research, Statista 2 
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 MARKET PROFILE

 RETAIL SOLUTIONS, AD TECH IN GERMANY

OPPORTUNITIES FOR FRENCH BUSINESSES

Franco-German artificial intelligence project

• Germany and France are looking to further strengthen their relations in the field of artificial intelligence. To this end, Federal
Research Minister Anja Karliczek and her French counterpart Frédérique Vidal have signed a declaration of intent which outlines the
development of a European approach to artificial intelligence. In line with their national strategies, Germany and France are already
strongly encouraging the expansion and application of artificial intelligence in Europe, whatever the sector. By 2025 Germany plans
to invest EUR 3 billion in AI research.

Opportunities specific to the post-Covid-19 crisis

• These are the current trends in German e-commerce: social commerce, same-day delivery of orders, sustainability and
environmental protection, data protection and online payments, dynamic pricing systems, the use of mobile applications, virtual
visualisation options.

• Online sales of fresh food products increased significantly from 2019 to 2020, from EUR 1.6 billion in online product sales to EUR
2.7 billion, a record increase of 67% in one year, thanks to the health crisis.

• Companies such as Delivery Hero, GetFaster.io, Gorillas and PicNic have enjoyed exponential growth since the start of the
first lockdown in Germany and have become key players in Q-Commerce. This trend seems to be developing and increasing in
terms of market share, even at the end of the crisis.

GROWTH MARKETS

• Retailers are increasingly moving 
towards multi-channel solutions.
This refers to the installation of tablets 
or terminals as points of sale, digital 
management of stocks, click & collect 
services such as Rewe, with online or 
in-store payment, free Wi-Fi available 
at the point of sale etc.

• Germans are attentive to the quality 
and origin of the product and its 
packaging (recyclable recommended).

• Technological trends that will likely 
lead to the evolution of retail:
artificial intelligence, the cloud, 
analytics, mobile payment.

©2021 Business France. All rights reserved. Sources: Bundesministerium für Bildung und Forschung, Handensverband Deutschland, PwC, pôle Franco Allemand, Ministry of Economy and Finance 3
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 MARKET PROFILE  
 

      RETAIL SOLUTIONS, AD TECH IN GERMANY  
 
 
 
 

CORPORATE SOCIAL RESPONSIBILITY, AN ADVANTAGE FOR EXPORT  
 
 
 
Innovations and expertise are expected 
 
• According to a study carried out in 2020, 35% of Germans are mindful of the environmental impact of their purchases in stores and 

online, a figure which is much higher than the European average of 19%. In the same year, more than 19% of Germans said they 
preferred fair trade products when shopping in stores or online. 

 
• Packaging materials: German consumers have already developed an increased awareness for greater environmental protection in 

e-commerce logistics. This has led to a noticeable reaction by German consumers when online shops use too much packaging 
material for their deliveries, or when these materials cannot be recycled. A third of German consumers would be willing to pay 
extra for carbon neutral shipping when they place an order. To illustrate this concept, we can cite schemes such as the Go 
Green campaign launched by DHL in November 2020, or the recycled paper delivery bags offered by e-commerce company 
Getfaster, which specialises in the delivery of food products. 

 
• Carbon neutral shipping: Over 63% of German consumers say they are concerned about the environmental impact of the growing 

e-commerce market.  
 
 
Specific regulations related to environmental issues 
 
• New versions of power consumption information labels for appliances are expected to appear for various product groups in 

2021. As of 1 March 2021, televisions, fridges and freezers, monitors, dishwashers, washing machines and dryers must display the 
new labelling. Lamps should only be affected from 1 September 2021. 

 
• The regulations also require QR codes to be displayed from this year, but the scale has been modified and cut down as well: 

classes A+ to A+++ have gone and appliances currently classified as A+ or B will in the future be in classed as C, D or E. 

 
 
 
 
 
 
 
LABELS AND CERTIFICATIONS  
 

Food distribution 
 

• “Deutsches Bio-siegel”/“EU Bio-
Siegel” 

 
• “Fairtrade” 

 
• “Demeter” 

 
• “Bioland” 

 
 

E-Commerce 
 

• “Trusted Shops" 
 

• "Trusted Pilot" 
 

• "Sehr gut" 
 

• "Computer-Bild" 
 

• CE directives 

 

 
©2021 Business France. All rights reserved. Sources : Handelsverband Deutschland, Händlerbund, 4 



THE FRENCH RETAILTECH AND PROPTECH MARKET 14

 
 MARKET PROFILE  

 

      RETAIL SOLUTIONS, AD TECH IN GERMANY  
 
 
 
 

ACCESS KEYS  
 
Business partner profile/Favoured business strategy 
 
• Approach professional retail and digital advertising associations: 
 

- EHI Retail Institute 
 

- German Retail Association (HDE Handelsverband Deutschland) 
 

- German Food Trade Association (BVLH Bundesverband des Deutschen Lebensmittelhandels e.V.) 
 

- German Digital Media Association (BVDW Bundesverband Digitale Wirtschaft e.V.) 
 
Specific regulations  
GoBD Data Retention Act 
 
• The key players in commerce, gastronomy and services are particularly concerned by this law. The data must be kept in full, be easily 

available, and be immediately readable for a legal retention period of 10 years. 
 
The European General Data Protection Regulation (GDPR) 
 
• The application of the GDPR regulation is stricter in Germany than in France, both in B2B and B2C. 
 
Payment methods 
 
• September 2019: PSD2 standard for secure online payment to be adopted by online providers. 
 
• Following the health crisis, contactless payment has become increasingly popular in Germany, both at the point of sale (debit card, 

EC-Karte) and online (Paypal, Paydirekt, or SEPA transfer). However, payment in cash is still possible during deliveries, in the 
gastronomy sector, or in the mass-market retail sector. 

 
• Mobile commerce: new requirements for online merchants. The growing use of mobile devices poses many challenges for Germans, 

both in terms of online security and data processing, and online payments through e-commerce websites. 

 
 
 
 
 
 
 

LEVEL OF TAXATION  
 

 
Normal VAT rate (Umsatzsteuer) at 19% 
 
 
Reduced VAT rate (Umsatzsteuer) at 7% 
 
 
Corporation tax rate (Körperschaftsteuer) 
at 15% 
 
 
Solidarity surcharge 
(Solidaritätszuschlag) at 5.5% 
 
 
Trade tax (Gewerbesteuer) at 3.5% 

 

 
 
©2021 Business France. All rights reserved.   Sources: Federal Ministry of Finance (Bundesministerium der Finanzen), Bundesverband Digitale Wirtschaft, EHI Retail Institute, Handelsverband Deutschland, Bundesverband des Deutschen 

5  Lebensmittelhandels e.V / 
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 MARKET PROFILE  
 

      RETAIL SOLUTIONS, AD TECH IN GERMANY  
 
 
 
 
FIND OUT MORE 
 
Get the Business France Business Guides 
 
To understand the particular business features of different countries and help you make the right choices: highly 
operational information combined with valuable advice. Order here…  
https://www.businessfrance.fr/export-s-informer-tous-les-guides-des-affaires 
 
Discover all Business France publications by following this link: 
 
https://www.businessfrance.fr/export-s-informer  
 

This profile was produced during the Covid-19 crisis. For real-time information on the impact this pandemic is having on the sector, 
please consult "My Market Info" under the "Covid-19 Country Info" heading. Country (lockdown, level of border opening, local 
recovery plan, etc.) and sector-specific information is available online for free at "My Market Info".  

 
EVENTS FOR YOUR DIARY 
 
Unmissable retail events/Ad Tech in Germany:  
Retail: Eurocis in Düsseldorf - 15 to 17 February 2022  
Retail: Euroshop in Düsseldorf – 26 February to 2 March 2023  
AdTech: Dmexco in Cologne - September 2022 (dates TBC) 
 
To find out about the major events in the sector: 
 
https://www.businessfrance.fr/export-agenda  

 
 
 
 
 
 
 

   CONTACT US  
 
     Bureau Business France in Germany 
 

Martin-Luther-Platz 26 
 

40212 Düsseldorf 
 

Germany 
 

Etienne Le Roux 
 

Export business manager 
 

Tel.: +49 211 300 41 265 
 

Etienne.Leroux@businessfrance.fr 
 
 
 
 
 
 
©2021 - BUSINESS FRANCE  
Any reproduction, representation or distribution, in whole or in part, by any 
means whatsoever, on any medium whatsoever, paper or electronic, carried 
out without the express written authorisation of Business France, is prohibited 
and constitutes a forgery punishable by Articles L.335-2 and L.335-3 of the 
Intellectual Property Code. 
 
Disclaimer  
Business France can in no way be held responsible for the use and 
interpretation of the information contained in this publication for a purpose 
other than its own, namely to inform and not to provide personalised advice. 
The contact details (name of organisations, addresses, telephone numbers, 
fax numbers and email addresses) indicated as well as the information and 
data contained in this document have been checked with the greatest care. 
Business France can in no way be held responsible for any possible changes. 
 

©2021 Business France. All rights reserved. 6 
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 MARKET PROFILE  

 

          RETAIL SOLUTIONS, AD TECH IN ITALY 

 
 

 
 
 

KEY FIGURES   
Pop. in M GDP/home (USD)    GDP growth (%) 2019        GDP growth (%) 2020    Business environment   

 
60.4 33,159 0.3 -9.3 A2 

   Sources: Coface   
 

MARKET CHARACTERISTICS (1/2) 
 

Size of the Retail Tech market 
 

Fundamentals 
 

• During the February-April 2021 quarter, retail sales increased 4.3% in value and volume. The growth was due to sales of non-food 
products (+8.6% in value and +8.4% in volume) while sales of food products decreased (-0.7% in value and -0.5% in volume). Compared 
with April 2020, the value of retail sales increased across all distribution channels: mass distribution (+22.8%), small-area stores 
(+38.1%), non-store sales (+61.0%), and e-commerce (+35.2%). 

 
• In 2020 the concentration of the large-scale distribution sector increased: the market share among the top five retailers was 57.5%, 

compared to 52.8% in 2019. Conad holds the biggest market share with 14.8%, followed by Selex at 13.7% and Coop at 12.9%. 
 

• The impact of B2C e-commerce on total retail resulted in an increase from 6% in 2019 to 8% in 2020 for products, and from 10.7% to 11% 
for services. 

 
Trends, the impact of Covid-19 and subsequent developments 

 
• In 2020, 76% of e-commerce product sales were generated on Dot Com sites, i.e. operators intended solely to operate online, while 24% 

were generated by traditional retailers. Lockdown caused e-commerce operators to lose points to retailers, who have pushed their own 
online presence. Indeed, during the first lockdown 57% of stores were closed in Italy. 

 
 
 
 

©2021 Business France. All rights reserved. Sources: Federdistribuzione, osservatori.net, istat, ecommerce monitor 
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 MARKET PROFILE  
 

RETAIL SOLUTIONS, AD TECH IN ITALY  
 
 
 
 

MARKET CHARACTERISTICS (2/2) 
 
 

Variation (%) between 2019 and 2020  
 

Television Digital  

 
 
 
 
 
 
 
 
 
 

 
Presse 

 
 
 
 
 
 
 
 
 
 

 
Radio  

 
 
 
 
 
 
     SECTOR FIGURES  
 
 
 

   Market shares 
 
  

-9.5 -2.1 -24.1 -25 
 
 
Size of the Ad Tech market 
 
Fundamentals 
 
• The advertising market in Italy in December 2020 ended with a 3.8% increase compared to the same month last year, meaning a 

decline of 11% in 2020 compared to 2019, whereas the initial estimates from the middle of the year predicted a decline of 14%. The 
month of December marked the recovery, notably with television advertising sales which increased by 10.4% in a single month and 
ended the year with a drop of 9.5%. There was an equally positive trend in December for newspapers, which returned to a growth of 
+2.4% compared to the same month in 2019. 

 
• The weight of Over The Top increased for the seventh consecutive year, with more than 78% of total digital investments in 2020. 
 
Trends, the impact of Covid-19 and subsequent developments 
 
• During lockdown, 71% of companies reduced, postponed or blocked advertising investments. 
 
• The weight of the various digital formats, in terms of the total investment in online advertising, remains practically unchanged compared 

to last year. Video remains the preferred format for advertisers (33%), followed by display (31%), and search (28%). Last of all are 
classifieds and e-commerce (7%), audio (although it’s experiencing strong growth), and email. 

  
2.4 

1.4 
4.2 

8.5 
 
 

41.6 
 
 
 
 
 
 

41.9  

TV Digital 
Press Radio 
Direct mail 
campaigns  
 

 

©2021 Business France. All rights reserved. Sources: IAB, osservatori.net, primaonline 2 
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 MARKET PROFILE

RETAIL SOLUTIONS, AD TECH IN ITALY

OPPORTUNITIES FOR FRENCH BUSINESSES

Investment priorities

• Whether for Retail Tech or Adtech, investment strategies are focused on omnichannel. The main Italian retailers have divided their 
strategies into 2 approaches:

- strengthening e-commerce: strengthening the logistics infrastructure, recruiting dedicated staff, adopting data analysis and 
omnichannel solutions, using new means of communication…

- the digitisation of stores: a system for booking time slots and managing queues, digital payment (contactless, mobile), a solution to 
improve the customer experience…

• In order to support e-commerce activities during lockdown, among the 50 main Italian retailers 88% have consolidated their logistics 
infrastructure (opening new warehouses), 77% have invested in technology, 70% have implemented organisational changes, and 
48% hired new staff dedicated to e-commerce operations. There are also those who have collaborated with external players to speed 
up delivery services (42%) and to consolidate their online presence (36%).

Opportunities specific to the post-Covid-19 crisis

• New consumer fears (and needs) and the lockdown-induced crisis in traditional commerce have systematically broken down barriers
to the use of digital technology that had blocked development of omnichannel integration among Italian retailers for years.

• The retailtech and e-commerce sectors are more mature in France than in Italy; this is due in particular to the characteristics of this
highly fragmented market composed mainly of small businesses. The management of the emergency has convinced even the most
reluctant among them to change, and thanks to this the sector has leapt forward 10 years.

 GROWTH MARKETS

• Fintech: Omnichannel payment 
solutions, digital payments, etc. 

• Marketing: Data analysis solutions,
solutions to improve the purchasing
journey, new means of
communication, etc.

• Logistics: Click & collect, queue
management solutions, etc.

©2021 Business France. All rights reserved. Sources:  osservatori.net 3
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 MARKET PROFILE  
 

RETAIL SOLUTIONS, AD TECH IN ITALY 
  

 
 
 
 

ACCESS KEYS  
 
Business partner profile/Favoured business strategy 
 
• The various players in the retail sector and the tech scene can approach the Italian market via two main routes: 
 

- from the company headquarters; 
 

- through the creation of a representative office or a subsidiary on site. 
 
• An indirect sales model is preferred, using local partners such as integrators, distributors or contractors. Local partners are essential 

for any company needing help both during the marketing phase and also with after-sales service (first-level help desk, maintenance, 
training, etc.) 

 
• However, a more direct sales model through the creation of a subsidiary is easily achievable thanks to the geographical and cultural 

proximity. 
 
• A lot of trade fairs are organised by well-known associations such as the Netcomm Forum and the IAB Italia. There are various 

organisations bringing together the Retail and Adtech ecosystems such as Confimprese, FederDistribuzione, Retail Institute Italy, 
which can be consulted to find out about the support tools and requirements in the market. 

 
Specific regulations 

 
Retail 
 
• On 20 May 2021 the Italian Council of Ministers approved the legislative decree implementing the new rules dictated by European 

Directive No. 2017/2455 regarding VAT for the supply of services and distance selling of goods. From 1 July 2021, this new reform 
will remove the national distance selling thresholds so that there is only one for all Member States, set at €10,000. For any turnover 
generated in Italy that exceeds €10,000, Italian VAT will be applied. 

 
 
 
 
 
 
 

 LEVEL OF TAXATION  
 
 
Standard VAT:  22%. 
 
Corporation tax (IRES - Imposta sul 
Reddito delle Societa): 24% 
 
Tax rate for foreign companies: resident 
companies are taxed on their overall 
international income. 
 
Non-resident companies are taxed on 
their income of Italian origin. 
 
A foreign tax credit is available on tax 
paid on income from a foreign source. 

 

 
 
 
 

©2021 Business France. All rights reserved. Sources : 4 
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 MARKET PROFILE  
 

RETAIL SOLUTIONS, AD TECH IN ITALY 
  

 
 
FIND OUT MORE 
 
Get the Business France Business Guides 
 
To understand the particular business features of different countries and help you make the right choices: highly operational 
information combined with valuable advice. Order here…  
https://www.businessfrance.fr/export-s-informer-tous-les-guides-des-affaires 
 
Discover all Business France publications by following this link: 
 
https://www.businessfrance.fr/export-s-informer  
 

This profile was produced during the Covid-19 crisis. For real-time information on the impact this pandemic is having on the sector, 
please consult "My Market Info" under the "Covid-19 Country Info" heading. Country (lockdown, level of border opening, local 
recovery plan, etc.) and sector-specific information is available online for free at "My Market Info".  

 
EVENTS FOR YOUR DIARY 
 
To find out about the major events in the sector: 
 
https://www.businessfrance.fr/export-agenda 

 
 
 
 
 
 

CONTACT US  
 
Business France Italy Office 
 
Corso Magenta, 63 
 
20123 Milan 
 
Italy 
 
Chloé PITUSSI, Head of development 
 
Tel.: +39 02 48 547 364 
 
chloe.pitussi@businessfrance.fr 

 
 

©2021 - BUSINESS FRANCE  
Any reproduction, representation or distribution, in whole or in part, by any 
means whatsoever, on any medium whatsoever, paper or electronic, carried 
out without the express written authorisation of Business France, is prohibited 
and constitutes a forgery punishable by Articles L.335-2 and L.335-3 of the 
Intellectual Property Code. 

 
Disclaimer  
Business France can in no way be held responsible for the use and 
interpretation of the information contained in this publication for a purpose 
other than its own, namely to inform and not to provide personalised advice. 
The contact details (name of organisations, addresses, telephone numbers, 
fax numbers and email addresses) indicated as well as the information and 
data contained in this document have been checked with the greatest care. 
Business France can in no way be held responsible for any possible changes.  
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 MARKET PROFILE

  RETAIL SOLUTIONS IN SPAIN

KEY FIGURES

Pop. in M GDP/home (USD) GDP growth (%) 2019     GDP growth (%) 2020 Business environment 

47.3 29,993 2% - 11.5% A1

Sources: Coface 2021 and INE 2021

MARKET CHARACTERISTICS (1/2)

Fundamentals

• 5th largest retail market in Europe after the U.K., Germany, France and Italy. Spain has more than 130 million potential consumers (46 million
inhabitants + 83.7 million tourists).

• Spain is a true retail heavyweight in Europe with a huge number of large multinationals, numerous French subsidiaries and extremely powerful
local players. Spain’s main strength is the customer experience (arguably one of the best in Europe and one of the most important things for
Spaniards (after the price) at the time of purchase, both in physical stores and in e-commerce).

• Spain has one of the highest smartphone penetration rates in the world (94%) and more than 85% of the Spanish population has an
internet connection. Spain is also a major player in e-commerce: the 4th biggest market in Europe.

• One of the characteristics that differentiates the food retail market in Spain from other European countries is the importance of regional chains:
the market is "fragmented" with a very large number of brands that are well established in their regions of origin but not so much in the other
autonomous communities.

Trends, the impact of Covid-19 and developments

• The health crisis marked a turning point for the retail sector in Spain, with companies in the sector turning to digital strategies in order to catch
up with their slight delay compared to other European countries with massive investments, most notably in e-commerce channels, logistics, and
deliveries in order to shorten delivery times.

©2021 Business France. All rights reserved. Sources: Distribucion Actualidad (DA Retail), Expansion,  El Referente, Kantar World Panel, Market Beat, Modae, Beragua, Statista

SECTOR FIGURES

DISTRIBUTION OF POINTS OF SALE
BY FORMAT TYPE (2020)

Superstores 14%

Supermarkets 69%

Discount stores 15%

Independent 2%stores

1



THE FRENCH RETAILTECH AND PROPTECH MARKET 22

 
 MARKET PROFILE  

 

             RETAIL SOLUTIONS IN SPAIN 
 
 
 
 
Leaders in food distribution in Spain 
 
Top 10 food distributors in Spain (turnover in millions of euros) 
 

N° Food Turnover 2019* Turnover 2018 Number of Number 
 Distribution (in €mill) (in €mill) stores of employees 
    2019 2019 
      

1 Mercadona, S,A 25,500 24,305 1,650 90,000 
      

2 Carrefour 9,723 8,750 1,280 40,000 
      

3 Grupo DIA 6,870 7,288 3,500 41,554 
      

4 Grupo Eroski 5,505 4,698 1,653 13,500 
      

5 Auchan Retail 4,652 4,597 339 27,932 
      

6 LIDL 4,200 4,009 600 15,000 
      

7 Consum 2,935 2,731 730 16,031 
      

8 Ahorramas 1,710 1,490 260 10,000 
      

9 Bon Preu S.A 1,390 1,347 188 8,000 
      

10 Coviran 1,372 739 1,300 3,034 

 
 
 
 
 
A fragmented and regional market 
 
 
 
Spain is still a market where pricing remains 
the most important thing for the majority of 
Spanish consumers during the buying 
process, with retail giant Mercadona holding 
its title as the undisputed leader in food 
distribution, and Lidl or Aldi which have 
enjoyed constant growth over the past few 
years. 
 
Furthermore, regional groups that have 
historically been very present in their regional 
markets have recently starting expanding 
into other Spanish autonomous communities, 
most notably; Consum and Coviran in 
Valencia,  Ahorramas in Madrid, Eroski in 
the Basque Country, Bon Preu in Catalonia 
or Gadisa in Galicia. These are the best 
examples of companies that have succeeded 
in reinventing themselves and adapting their 
offer to their new consumers, with ever 
greater proximity. 

 
 
 
 
 
 
 

FOCUS  
 
 

 
Mercadona's initial foray into e-commerce was 
very late and fraught with difficulty. The 
company launched its e-commerce in 2017 
with a somewhat outdated design. It seemed 
that the company had no desire to invest in this 
channel. Mercadona finally remodelled its 
platform and included deliveries from its 
logistics centres, called "hives", which despite 
an improvement in the customer experience 
limited it geographically (this service is only 
available in Barcelona, Valencia and now 
Madrid). 
 
A new division called “Mercadona Tech” was also 
created, with a team of 131 people aiming to 
boost the e-commerce channel.  
 
The president of Mercadona, Juan Roig, has 
invested enormously in the city of Valencia in 
recent years to make it the 3rd largest 
technological hub in Spain after Barcelona and 
Madrid. Most notable is the creation of 
Lanzadera (one of the largest incubators for 
startups in Spain, which includes a university to 
train the engineers of tomorrow and an 
investment fund to pick out the most promising 
projects). 
  
  

*2019 : Latest figures available  
 

©2021 Business France. All rights reserved.   Sources: Distribucion Actualidad (DA Retail), Expansion,  El Referente, Kantar World Panel, Market Beat, Modae, Beragua, Statista 2   
 



THE FRENCH RETAILTECH AND PROPTECH MARKET 23

 MARKET PROFILE  
 

               RETAIL SOLUTIONS IN SPAIN 

 
Leaders in textile distribution in Spain 
 
   Number of 

Entity Turnover 2019* Turnover 2018 stores 2019 
    

            28,286      26,145 7,649 

 -       4,588   
 

Group 13,127         15,783  
   864 

Retail 11,887         12,974  

Fashion -          5,000  
    
 2,375          2,233 2,188 
    
 1,504         1,429 45 in Spain 
   and 364 Worldwide 
    

   Cortefiel: 300 
 1,187         1,156 Springfield: 900 
   Women’s Secret: 700 
   Fifty: 67 
    

 750        716 175 in Spain 
      
*2019: Latest figures available 

 
 
 
 
A fragmented, regional and competitive market 
Spain has always been the country of "fast 
fashion" (quality clothing at a low price) with 
international giant Inditex at the forefront. 
 
However, consumer habits are changing thanks 
to digitisation and the arrival of disruptive 
technologies such as increased e-commerce, 
private internet sales platforms, artificial 
intelligence and second-hand sales, which have 
forced the Spanish brands to reinvent 
themselves. 
 
The fashion market is extremely competitive and 
the various players are waging a merciless war 
(the fight for strategic locations for their points of 
sale, the recent arrival of English brand Primark 
which has changed the situation, the unending 
quest for shorter delivery times in e-commerce 
and the development of in-store technologies). 
 
Spain is strengthening its position as the 3rd 
biggest fashion exporter in Europe. 
 
The health crisis has had a severe impact on the 
Fashion sector, with a 25% drop in sales in 2020. 

 
 
 
 
 
 
 

 IN FOCUS: THE TEXTILE   
SECTOR IN SPAIN 

 
 
• In 2020 the textile sector generated a 

turnover of EUR 14.839 billion, a decrease of 
25% compared to 2019. 

 
 
 

15.3%  
32.3% 

 
16.6% 

                                  
8%   6.8% 

21% 
 
 

 Specialist chains 
 

 Superstores/Supermarkets 
 

 Multi-brand stores 
 

 Outlets 
 

 Department stores 
 

 E-Commerce 

 

 

©2021 Business France. All rights reserved. Sources: Distribucion Actualidad (DA Retail), Expansion,  El Referente, Kantar World Panel, Market Beat, Modae, Beragua, Statista 3 
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               RETAIL SOLUTIONS IN SPAIN  
 
 
 

OPPORTUNITIES FOR FRENCH BUSINESS 
 
Professional federations and associations  
• ANGED: Asociación Nacional de las grandes empresas de la Distribución www.anged.es  
• AECOC: Asociación española de codificación comercial www.aecoc.es  
• AECC: Asociación española de los centros comerciales www.aedecc.es  
• ANCECO: Asociación nacional de centrales de compras y servicios www.anceco.com 
 
Incubators and accelerators for start-ups in Retail Tech  
• LANZADERA: Mercadona incubator (1st retailer in Spain): https://lanzadera.es/  
• RETAIL TECH HUB: MediaMarktSaturn incubator: http://retailtechhub.com/  
• PLUG AND PLAY: https://www.plugandplaytechcenter.com/join/ 
 
Industry-leading trade fairs:  
• RETAIL & BRAND EXPERIENCE WORLD CONGRESS: https://retailandbrandexperience.com  
• MADRID RETAIL CONGRESS: https://madridretailcongress.com/  
• RETAIL FORUM: https://www.retailforum.es/ 
 
Opportunities specific to the post-Covid-19 crisis 
 
• The health crisis has truly accelerated the digitisation of Spanish retailers; points of sale networks have been standardised 

throughout the territory, and above all, there has been massive investment in the e-commerce channel and the associated digital 
solutions with the aim of adapting to new consumer habits and improving the customer experience and delivery times. 

 
The main French Retail Tech companies that have a presence in Spain  

 
 MARKET PROFILE  

 
 
 
 
 
 
 
 

 
GROWTH MARKETS 

 
• Omnichannel and hyper-personalisation 
 
• Artificial intelligence/Chatbots 
 
• E-Commerce/Monetisation 
 
• Digital In-Store/Sensory marketing 
 
• Virtual reality for fashion retail 
 
• Supply Chain/Logistics 
 
• Contactless payment/NFC 
 
• Indoor geolocation 
 
• IOT/Smart products 
 
• M-Commerce/Gaming 
 
• Retail as a Service (RaaS) 
 
• Click & Collect 
 
• Big Data/Personalisation 
 
• UX/Simplification of the customer journey 
 
• AR Cloud/The fight against food 

waste 
 

 

©2021 Business France. All rights reserved. Sources : Business France (Bureau de Barcelone) 4 
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 MARKET PROFILE

 AD TECH SOLUTIONS IN SPAIN

MARKET CHARACTERISTICS (2/2)

Investment in advertising in millions of EUR by type of channel (2020)
“Sunday papers”

Digital Television Radio Press Outdoor Magazine Cinema (Sunday
Special edition)

2,174 1,640 374.9 335.8 221.3 194.8 35.9 12.3

Size of the Ad Tech market

Fundamentals

• In 2019, EUR 10.793 billion was invested in advertising in Spain (a decrease of 17.9 % compared to 2019).

• The sectors that invest the most in digital advertising are automotive (-31.4% in 2020), Retail (-16%), Telecoms (-2.6%), agribusiness (-
2.8%), beauty/hygiene (-27.1%), Finance/Banking (-10.9%), culture and media (-30.8%) and gambling (-16.8%).

• The main digital advertising formats are as follows:

- Searches: EUR 818 million invested in 2020 (a drop of 5.9% in 2020)

- Websites (display + video): EUR 777.2 million invested in 2020 (a drop of 6.9% in 2020)

- Social media (display + video) : EUR 579.2 million invested in 2020 (a drop of 2.2% in 2020)

The “FaqFraud" association specialises in the fight against fraud in digital advertising in Spain.

Trends, the impact of Covid-19 and subsequent developments

• The health crisis had a severe impact on the advertising sector in 2020, so much so that all channels experienced a significant drop in
investment: Digital (-5.3%), TV (-18.4%), Radio (-22.9%), Press (-30.8%), Exterior (-47.7%); Magazine (-43.3%); Cinema (-73.3%);
Sunday special editions (-53.7%).

 SECTOR FIGURES
TOP 10 ADVERTISERS IN 

SPAIN IN 2020

1 ORANGE

2 PROCTER & GAMBLE

3 L’OREAL

4 TELEFONICA

5 VOLKSWAGEN

6 LINEA DIRECTA

7 EL CORTE INGLES

8 VODAFONE

9 GRUPO PSA

10 MUTUA MADRILENA

©2021 Business France. All rights reserved. Sources: Ymedia Vizeum, Info Adex, , Arce Media, Statista 5
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 AD TECH SOLUTIONS IN SPAIN

OPPORTUNITIES FOR FRENCH BUSINESS

Trends, current events and opportunities specific to the post-Covid-19 crisis

• The health crisis has had a significant impact on the advertising sector and has highlighted new trends such as: the growth of E-
sports and “streamers” which have become strong new advertising channels, the boom of social network Tik Tok with the “self-
service advertising”, influencer marketing, podcasts, native advertising, branded content, deep learning…

Professional federations and associations
• IAB SPAIN (the benchmark association for digital advertising in Spain): https://iabspain.es/

• FEDE (Federación de Empresas de Publicidad y Comunicación): https://www.lafede.es/

• AEA (Asociación Española de Anunciantes): https://www.anunciantes.com/

Main events and trade fairs in the sector
• E-SHOW: https://the-eshow.com/madrid/

• DIGITAL ENTERPRISE SHOW (DES): https://www.des-madrid.com/

• BRANDING DAY: http://www.brandingday.es/barcelona/

• SOUTH SUMMIT: https://www.southsummit.co/

The main French Retail Tech companies that have a presence in Spain

 GROWTH MARKETS

• Display, video, DMP

• Influencer marketing

• Data providers

• Video distributors

• DCO providers

• Recommendation engines

• Personalised recommendation

• Traffic acquisition

• Deep Learning

• Programmatic

• Native Advertising

• Physical and online personalisation

• SEO/SEM

• Optimisation of advertising campaigns

©2021 Business France. Tous droits réservés. Sources : IAB Spain, Ymedia Vizeum, Info Adex, , Arce I2P, Business France (Bureau de Barcelone) 6
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  RETAIL SOLUTIONS, AD TECH IN SPAIN

ACCESS KEYS

Business partner profile/Favoured business strategy

• In Spain, many retailers call on integrators /IT service companies to identify technological solutions that are relevant to their activity.

• It is quite complex for French businesses to approach this market without a physical, local presence and without speaking Spanish
(most Spanish retailers prefer to deal with suppliers/technological partners who speak Spanish and have a local presence and local
teams).

• The majority of retail brands in Spain adopt an Open Innovation approach and some brands have developed initiatives to encourage
innovation in the sector, such as leading retailer Mercadona with its Lanzadera accelerator located in the city of Valencia.

Latest news in Spain

Retail/Retail Tech

• Ikea is opening a new Hub in Madrid to develop its digital strategy.

• Decathlon is strengthening its digital innovation team in Spain and plans to open a Technology Hub in Barcelona.

• Amazon Fresh is launching in Barcelona (food e-commerce) in collaboration with the DIA brand.

• A third of Spanish consumers are continuing to avoid physical stores.

• Spain is the 3rd fastest growing country in the world in the e-commerce sector.

AdTech

• The Atresmedia Group has acquired influencer agency H2H.

• The Madrid Content School has opened, which specialises in branded content.

GOLDEN RULES IN B2B

• Be mindful of the importance of the first 
contact and prepare your meetings and 
your location well.

• Demonstrate adaptation according
to regional particularities (Catalonia, 
Basque Country, Andalusia…).

• Prioritise personal contact and 
collaboration with local businesses.

• Make the effort to speak Spanish or, if 
possible, have a team of intermediaries 
who speak the official regional languages
(Catalan, Basque, Galician and Valencian).

• Demonstrate adaptability: be ready to 
deal with and accept unplanned meetings
and participate in events in your sector.

• Never move into conquered territory: 
being welcomed during initial contact is not
synonymous with familiarity, and never
think that the market is yours.

©2021 Business France. All rights reserved. Sources: D/A Actualidad, Business France (Barcelona Office) 7
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  RETAIL SOLUTIONS, AD TECH IN SPAIN

FIND OUT MORE
Get the Business France Business Guides
To understand the particular business features of different countries and help you make the right choices: highly 
operational information combined with valuable advice. Order here…
https://www.businessfrance.fr/export-s-informer-tous-les-guides-des-affaires

Discover all Business France publications by following this link:
https://www.businessfrance.fr/export-s-informer

This profile was produced during the Covid-19 crisis. For real-time information on the impact this pandemic is having on the sector, 
please consult "My Market Info" under the "Covid-19 Country Info" heading. Country (lockdown, level of border opening, local 
recovery plan, etc.) and sector-specific information is available online for free at "My Market Info". 

EVENTS FOR YOUR DIARY

FRENCH TECH DAYS IBERIA (12TH EDITION)
The flagship event for French startups and top Spanish decision-makers (C-Level). A 6-month 
business acceleration programme to meet your future customers and partners, pitch your 
solutions and accelerate your development in Spain.

For more information, visit the event website: frenchtechdays-iberia-fr.com/

 CONTACT US

Business France Barcelona Office

Address: Carrer del Comte d'Urgell, 240,
CP Ville : 08036

Country: Spain

Contact : Kevin Chenescu,
Head of International Development (Retail 
Tech, AdTech, EdTech & Martech)

Tel.: (+34) 935 525 326
kevin.chenescu@businessfrance.fr

©2021 - BUSINESS FRANCE
Any reproduction, representation or distribution, in whole or in part, by any 
means whatsoever, on any medium whatsoever, paper or electronic, carried 
out without the express written authorisation of Business France, is prohibited 
and constitutes a forgery punishable by Articles L.335-2 and L.335-3 of the 
Intellectual Property Code.

Disclaimer
Business France can in no way be held responsible for the use and 
interpretation of the information contained in this publication for a purpose 
other than its own, namely to inform and not to provide personalised advice. 
The contact details (name of organisations, addresses, telephone numbers, 
fax numbers and email addresses) indicated as well as the information and 
data contained in this document have been checked with the greatest care. 
Business France can in no way be held responsible for any possible changes. 
.

©2021 Business France. All rights reserved. 8
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 RETAILTECH SOLUTIONS IN THE UNITED KINGDOM

KEY FIGURES

Pop. in M GDP/home (USD) GDP growth (%) 2019     GDP growth (%) 2020 Business environment 

66.8 42,379 1.3 -10.8 A1
Sources: Coface

MARKET CHARACTERISTICS (1/2)

Size of the Retail Tech market

Fundamentals
• The United Kingdom is the 3rd largest retail market in Europe, behind Germany and France, with a total turnover of around EUR 465 billion in 2020.

It grew by 2.3% in 2020 - down from the +3.4% observed in 2019.
• The United Kingdom is the leading European e-commerce market, with a turnover of EUR 128 billion (+47% in 2020). It should be noted that the UK has

more than 65 million Internet users; an internet penetration rate of around 96%.
• The food industry counts for nearly 41.5% of sales. The Top 5 retailers in the United Kingdom are predominantly major food retailers: Tesco Plc with

11.7% of the total retail market, J Sainsbury Plc (6.5%), Asda Store (5.8%) and Wm Morrison Supermarkets Plc (3.9%). Only the generalist e-commerce pure
player Amazon.com climbed to fourth position with 5.9% of the market share.

• Non-food retail accounts for 58.5% of the sector's sales (down 1.5 points compared to 2019). The Top 5 players in specialised distribution are made up
of: Boots UK Ltd (1.8% of the UK retail market), Dixons Carphone Plc (1.5%), Next Plc (1.3%), Kingfisher Plc (1.1%) and Argos Plc (1%).

Trends, the impact of Covid-19 and subsequent developments
• The e-commerce market share increased sharply during the COVID-19 pandemic, rising from 19% in 2019 to more than 27% at the end of 2020.

According to Mintel, it is expected to flatten off at around 30% of the total retail turnover by 2025, with physical retailers gradually regaining market share.
• Non-food retail has suffered the most from the crisis, dropping from 45% of total spending in 2019 to 39% in 2020. However, these retailers have greatly

benefited from an acceleration of their online activities: e-commerce online sales grew by 62%.
• Retailers specialising in fashion had the most difficulty. Clothing and footwear specialists suffered a 25% drop in their activity. However, retailers

specialising in household products benefited from the situation, recording a 1.3% increase in their turnover in 2020. DIY stores are driving this trend
(+15.1% of sales), as are stores specialising in household appliances (+ 2.8%).

©2021 Business France. All rights reserved. Sources: Mintel, Euromonitor International, WeAreSocial & Hootsuite, Digital 2020 Report, 2020

SECTOR FIGURES

Total turnover EUR 465 billion

Online market 27.5%share

Megastores turnover EUR 78 billion(area ˃ 4500 m²)

Supermarkets and
Superstores turnover EUR 43 billion(areas of 400 to
4,499 m²)

Discount stores 
turnover EUR 23 billion

Convenience stores
turnover EUR 39.5 billion

1
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MARKET CHARACTERISTICS (2/2)

Investment in advertising

Television Digital Press Radio

 SECTOR FIGURES

Market shares of the 
 Top 5 media agencies present

     in the United Kingdom
EUR 5 billion EUR 19 billion EUR 2 billion EUR 715 million

Size of the Ad Tech market

Fundamentals
• The UK advertising market is worth EUR 29.4 billion, a reduction in turnover of 7% in 2020 compared to 2019.
• Digital advertising alone represents sales of EUR 19 billion, or nearly 65% of total advertising revenue, driven mainly by Online Display and Search.
• Advertising is a highly decentralised market, since the Top 4 media agencies have a market share of only 13.6%. 82% of agencies have fewer than 5

employees and the UK only has 70 medium and large companies with more than 250 employees.
• The business sectors that invest the most in advertising are:

1. FMCG (Fast-Moving Consumer Goods) which represents 40.5% of the market;
2. producers of durable goods, such as automobiles, with 21.7% of the market;
3. the media, telecommunications and technology sector (16.5%)

Trends, the impact of Covid-19 and subsequent developments
• According to IAB UK's "Digital Adspend 2020" report, despite the difficulties the industry faced during the COVID-19 pandemic, digital advertising

revenues increased by 5% in the past year. Social display is growing the fastest, at +19% in 2020 - UKOM found that the time spent on social networks in
2020 increased by 12%. Spending on smartphone advertising also increased (+10%), with more than 95% of the British population owning a smartphone.

• The biggest winners during the crisis were Google and Facebook (which also owns Instagram), achieving a turnover of almost EUR 13 billion in the United
Kingdom.

• Although in the past year the government has become one of the leading advertisers (+37% in advertising spending), in 2022 growth is likely to be driven by
services (22%), industry (20%) and finance (20%).

• In 2021 the UK advertising market is expected to grow by 15.2% to EUR 31 billion, according to the Advertising Association. This is the strongest
recovery expected, ahead of China (+10.3%), Germany (+9.3%), Europe (+8.8%) and the United States (+3.8%).

0.5%

1%, 5.4%

2.6%

3.8%
 WPP plc
 Publicis Group
 Omnicom Group
 Interpublic Group of Companies Inc
 Dentsu International Ltd 
 Havas SA

©2021 Business France. All rights reserved. Sources: Advertising Association et WARC, IAB UK and PwC, IBISWorld, 2020 2
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OPPORTUNITIES FOR FRENCH BUSINESS 
 
Main opportunities identified for the year 2021 
 
Technological trends observed this year among retailers and brands are as follows: 
 
• Development of new digital customer acquisition and sales channels: We are witnessing the adoption of immersive technologies in the online 

shopping experience – this involves recreating the feel of a physical store in a virtual format, with 3D rendered products and digital replications. This is 
coming at a time when UK consumers seem to be more ultra-connected than ever - according to Zenith Media, they spend an average of 250 minutes a day 
on the Internet – and retailers are embracing the trend of social commerce. Live streaming on social networks is a channel that appeared in Europe during 
the health crisis, with a registered sales growth of around 30%. Live video has become a favoured format among British retailers, who use their in-store 
salespeople to give remote personal shopping advice. The John Lewis & Partners department store has developed a personalised video conference styling 
service for its Fashion product category. 

 
• The search for Big data and Artificial Intelligence (AI) solutions to put the customer back at the heart of operations: UK retailers have passed the 

stage of collection and accumulation of all types of data. Their main challenge now is to focus their efforts on analysing this data to make operational 
decisions centred around the customer: providing them with products, experiences and services that meet their individual demands in terms of payment 
methods, delivery options or how to handle returns. They are therefore looking for technologies that will allow them to have a single view of the 
customer, irrespective of the point of contact with them. 

 
Opportunities specific to the post-Covid-19 crisis 
 
Since the reopening of non-essential points of sale in April 2021, priority has been given to a reimagined in-store shopping experience, which must be safe 
with respect to the new sanitary and phygital rules (i.e. mixing the best of e-commerce with physical customer relations). Retailers are also looking for 
technologies to help them: 
 
• Speed up and simplify the in-store customer journey by eliminating the sticking point, namely the checkout. Supermarket chains and specialised 

megastores have all entered the race for cashless stores. They are following in the footsteps of Amazon, which opened its first Amazon Fresh supermarket 
in West London in early March 2021, powered by Walk Out technology. 

 
• Offer a 360° advice service: digital has also interfered in the daily life of staff, in particular salespeople who, due to having no physical contact with    

customers for several months, have seen their profession transformed: from remote sales advisers to order pickers for home deliveries and Click and Collect 
services. An additional challenge for the remainder of 2021 will therefore be to continue to deliver these services despite customers returning to stores. 
Technologies are being sought to equip store staff and facilitate their training for these new roles.  

 
 
 
 
 
 

  GROWTH MARKETS  
 
• Data & Analytics 
 
• AR/VR 
 
• Social Commerce 
 
• Contactless payment 
 
• Buy Now, Pay Later 
 
• Gamification 
 
• Video commerce and advertising 

 

 
©2021 Business France. All rights reserved. Sources: Mintel, Founders Intelligence 3 
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ACCESS KEYS   
Business partner profile/Favoured business strategy  
• Professional federations are important players in networking: in retail, the British Retail Consortium (www.brc.org.uk) brings together 70% of the UK retail 

industry and the British Independent Retailers Association (https://bira.co.uk/) has represented independent retailers for more than 100 years; in the 
advertising world, the Advertising Association brings together corporate advertisers, agencies and media that make up the advertising and marketing 
industry (www.adassoc.org.uk) and the Internet Advertising Bureau UK (www.iabuk.com) is the organisation that represents the digital advertising 
industry in the UK.  

 
• Consulting firms specialising in retail, such as Pattern (formerly Practicology), and agencies specialising in customer experience and UX design are 

preferred business partners. 
 
• Numerous British accelerators and incubators offer great development opportunities in the British Retail Tech market: JLAB, John Lewis & Partners’ 

acceleration programme; Dream Assembly, the start-up accelerator launched by Farfetch; Founders Factory, a multi-sector incubator which counts 
Marks & Spencer among its corporate partners; or even The Sandpit, an acceleration programme dedicated to marketing and advertising solutions. 

 
Specific regulations 
 
Retail 
 
• Physical stores are not subject to restrictions in terms of opening hours, with the exception of supermarkets which cannot open for more than 6 consecutive 

hours on Sundays between 10 a.m. and 6 p.m. 
 
• As of 1 April 2020, due to the COVID-19 health crisis, contactless payments are allowed up to £45. By the end of 2021 this figure will rise to £100, as 

announced by the UK Finance Minister in March 2021.  
Ad Tech 
 
•  Ad Tech companies are subject to compliance with Consumer Protection Regulations (Consumer Protection from Unfair Trading Regulations 2008 and 

Business Protection from Misleading Marketing Regulations 2008). 
 
• The Advertising Standards Authority (ASA) upholds the Advertising and Marketing Industry Codes, which includes the UK Code of Non-broadcast 

Advertising, Direct and Promotional Marketing (the CAP Code). 
 
• As part of the Trade and Cooperation Agreement, the United Kingdom and the European Union have agreed that the European Regulation for the 

Protection of Personal Data (GDPR) will remain temporarily applicable in the United Kingdom for an additional maximum period of 6 months. From 1 July 
2021, the Data Protection Act 2018 will take effect and, in the absence of an "adequacy decision", any communication of personal data to the UK will be 
considered a transfer of data to a third country. 

 
 

 
 
 
 
 
 
 

 LEVEL OF TAXATION  
 
Distributors must apply 3 VAT rates 
depending on the products and services 
they provide:  
• A standard rate of 20% applies to the 

majority of goods and services;  
• a reduced rate of 5% applies to certain 

products and services, such as 
children’s car seats or household 
energy;  

• a zero rate applies to a range of food 
products and children's clothing. 

 
Since the Trade and Cooperation Agreement  
between the European Union and the 
United Kingdom  came into force on 1st 
January 2021, special arrangements for 
collecting UK VAT on any imported goods 
under £135 have been put in place. 
 
The agreement also establishes a principle of  
“zero tariff, zero quota", conditional upon the 
idea of goods "originating" from one of the two 
parties.  
➔

 Link to calculate customs duties and related 
taxes using the customs code that applies to 
your product: https://www.trade-
tariff.service.gov.uk/sections 

 

©2021 Business France. All rights reserved. Sources: www.gov.uk, IAB, ASA 4 
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FIND OUT MORE 
 
Get the Business France Business Guides 
 
To understand the particular business features of different countries and help you make the right choices: highly 
operational information combined with valuable advice. Order here…  
https://www.businessfrance.fr/export-s-informer-tous-les-guides-des-affaires 
 
Discover all Business France publications by following this link: 
 
https://www.businessfrance.fr/export-s-informer  
 

This profile was produced during the Covid-19 crisis. For real-time information on the impact this pandemic is having on the sector, 
please consult "My Market Info" under the "Covid-19 Country Info" heading. Country (lockdown, level of border opening, local 
recovery plan, etc.) and sector-specific information is available online for free at "My Market Info”.  

 
EVENTS FOR YOUR DIARY  
Unmissable retail events/Ad Tech in the United Kingdom  
Retail: Retail Technology Show in London– 26-27 April 2022  
Retail:  ShopTalk Europe in London – 6-8 June 2022  
AdTech: Ecommerce Expo – Technology for Marketing in London – September 
2022 (dates TBC)  
AdTech: B2B Marketing Expo in London – November 2022 (dates TBC)  
 
To find out about the major events in the sector: 

 
 
 
 
 
 
 

   CONTACT US  
 

Business France United Kingdom Office 
 

Brettenham House 
 

2-19 Lancaster Place Ground 

Floor London WC2E 7EN 

 
Amandine LE NOUY 

 
Head of Export Development  
Tel.: +44 (0)20 8132 4609 

 
amandine.lenouy@businessfrance.fr 

 
 
 

 
©2021 - BUSINESS FRANCE  
Any reproduction, representation or distribution, in whole or in part, by any 
means whatsoever, on any medium whatsoever, paper or electronic, carried 
out without the express written authorisation of Business France, is prohibited 
and constitutes a forgery punishable by Articles L.335-2 and L.335-3 of the 
Intellectual Property Code. 
  

https://www.businessfrance.fr/export-agenda  
 
Disclaimer   
Business France can in no way be held responsible for the use and 
interpretation of the information contained in this publication for a purpose 
other than its own, namely to inform and not to provide personalised advice. 
The contact details (name of organisations, addresses, telephone numbers, 
fax numbers and email addresses) indicated as well as the information and 
data contained in this document have been checked with the greatest care. 
Business France can in no way be held responsible for any possible changes. 
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KEY FIGURES   
  Pop. in M GDP/home (USD)    GDP growth (%) 2019        GDP growth (%) 2020         Business environment  

 
330 63,420 +2.3 -3.5 A1 

 
Sources: World Bank, OCDE, FMI, Economic Service, Census, BEA, Coface  

 
MARKET CHARACTERISTICS (1/2) 

 
Size of the RetailTech market  
Fundamentals 

 
• Context: in 2020 physical stores experienced one of the most difficult years in modern history. The rise of e-commerce coupled with 

the erosion of sales in physical stores accelerated dramatically with the COVID-19 crisis, which has disrupted consumer trends. 
Retailers have been forced to adapt, and above all to accelerate the transformation of their physical model, the operating costs of 
which are also constantly increasing. 

 
• Top 10 retailers in 2020 in % of e-commerce sales: Amazon (39%), Walmart (5.8%), eBay (4.9%), Apple (3.5%), The Home Depot 

(2.1%), Best Buy (2%), Target (1.7%), Wayfair (1.5%), The Kroger Co. (1.4%), Costco Wholesale (1.4%). 
 

Trends, the impact of Covid-19 and subsequent developments 
 

• According to CB Insights, in 2020 fundraising in RetailTech decreased in terms of the number of deals (-6%) but increased in value, 
reaching USD 47.7 billion (+3%). 

 
• The investments that have experienced the strongest growth are those that involve e-commerce and associated technologies:  

• e-merchant activation infrastructures and platforms (USD 8.2 billion, +22%);  
• loyalty creation and customer loyalty (USD 789 million, +51%);  
• food deliveries (USD 11.7 billion, +6%) 

 
 
 

©2021 Business France. All rights reserved. Sources: CB Insights, emarketer 
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      SECTOR FIGURES 

 

 
US Retail Sales 

3,785,272  
 

   Million USD 
 

   (+2.6%)  
 

    
 

 General distribution   
 

 share of total   
29% 

 
 

 retail turnover  
 

    
 

    
 

 Food distribution   
 

 share of total   
36% 

 
 

 retail turnover  
 

    
 

    
 

 E-commerce share   
 

 of total retail turnover 20%  
 

    
 

    
 

 Strongest growth   
 

 according to sector   
 

 • E-commerce +36%  
 

 • Points of sale -29%  
 

  Off-price  
 

    
 

    
 

     
 

Source: Euromonitor   
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MARKET CHARACTERISTICS (2/2) 
 
 

Investment in advertising  
 

Television Digital Press Radio 

 
USD 62.3 billion USD 120.9 billion USD 30.4 billion USD 14.8 billion 

 
Sources: PwC 

 
Size of the AdTech market 
 
Fundamentals 
 
• The United States is by far the world's largest advertising market. In 2020, more than USD 240 billion was spent on advertising in the 

United States. This figure is almost three times the amount spent on advertising in China, the second largest advertising market in 
the world. 

 
• Until 2020, forecasts predicted a healthy advertising market in the United States. COVID-19 disrupted the steady flow of investment 

in advertising due to the impact the crisis had on advertisers, especially in industries such as tourism. Traditional media spending 
suffered much more than digital, which was the only medium to survive spending cuts. 

 
Trends, the impact of Covid-19 and subsequent developments 
 
• Americans see between 4,000 and 10,000 advertisements per day (compared to 500 in the 1970s) and the “advertising by 

interruption” model is reaching saturation point: the advertising peak (“Peak Ads”). It is becoming increasingly expensive and 
ineffective to interrupt over-engaged consumers with traditional campaigns, measured by clicks or by view count. 

 
• According to a study conducted by Statista, around 40% of respondents agree with the following statement: "It bothers me when I 

see online advertisements based on my search history". 
 
 
 
©2021 Business France. All rights reserved. Sources: statista, forbes.com 
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SECTOR FIGURES 
 

Advertising expenditure  
by media type 

 
0.7% 0.5% 0.3% 

 
2.9% 0.2% 

 
12.7% 

 
6.2%  

50.5% 

 
26.0% 

 
 
 

 Internet 
 TV 
 Radio 
 Press 
 Out-of-home 
 Video games 
 Digital music streaming 
 Podcast 
 Cinema 

 
 

 
Sources : PwC 
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OPPORTUNITIES FOR FRENCH BUSINESS 
 
RetailTech, growth markets 
 
Startups that are reinventing traditional retail and helping retailers adapt to a post-COVID world 
 
• The COVID crisis has certainly changed the game for retailers who have been forced to quickly alter their models, with e-commerce 

becoming their main sales channel. 
 
• Consequently, solutions targeted at the online customer experience, consumer engagement and interaction have become a priority in 

this context. Furthermore, specialised online sales platforms (such as online pharmacies or second-hand item resale sites) have 
grown significantly. 

 
• Consumers' expectations of retailers have changed considerably. Strong demand for more in-store experience, interaction and 

personalisation now dominates. This translates into increased technology requirements: 3D, AR/VR, robots and automation systems, 
the Internet of Things. 

 
 
AdTech 
 
Amazon’s rise in digital advertising 
 
• Amazon has solidified its positioning in the sector. In 2020, Amazon exceeded 10% of the digital advertising market share in the 

United States. Amazon is in 3rd position behind Facebook & Google in the digital advertising market. This growth is marked by 
investments in tools designed for advertisers. 

 
California Consumer Privacy Act & the presidential election 
 
• The California Privacy Rights Act of 2020 expands existing data privacy laws by giving consumers more control over their personal 

data and creating a new agency for the protection of people’s private lives. French Ad Techs have a real lead in this area. 
 
• Advertising expenditure in the US presidential elections amounted to USD 8.5 billion, a large part of which was digital. 
 
 
 
 
©2021 Business France. All rights reserved. Sources: statista, marketline 

 
 
 
 
 
 
 
 

SECTOR FIGURES 
 

Number of internet   
 

users in the United 298.8 M 
 

States  
 

Percentage of the  
 

adult population who  
86%  

use the internet  

 
 

Number of mobile  
 

internet users in the 269.5 M 
 

United States  
 

Number of active  
 

users of social media 240 M 
 

  
 

Number of active  
 

users of social media 233.3 M 
 

on mobile phones  
  

 
 
 
 
 
Sources: statista 
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ACCESS KEYS  
 
Business partner profile/Favoured business strategy 
 
In order to compete with the large groups, it is essential to have a presence on the American continent. Signing a contract requires a 
high degree of availability, for a customer who is more demanding than their French counterparts. It is common for a large group to call 
the support department in the middle of the night before signing a contract to check that they will have a quick response in the event of a 
problem. 
 
The local ecosystem  
• Food Marketing Institute (supermarkets): www.fmi.org  
• National Retail Federation: https://nrf.com/  
• Private Label Manufacturers Association: www.plma.com  
• Association for Retail  Environments/Point of Purchase Advertising International: http://www.retailenvironments.org/  
• Interactive Advertising Bureau: https://www.iab.com/ 
 
Main trade fairs: NRF, Shoptalk, AdExchanger 
 
Key players  
• RetailTech & Ad Tech made in USA: Adobe, Thrasio, Salesforce, Amazon, Facebook, Google...  
• French RetailTech & AdTech presence in the country: AB Tasty, Simplifield, Mirakl, Algolia, Criteo, Heuritech, Teads,... 
 
Specific regulations 
 
AdTech 
 
• The California Consumer Privacy Act, implemented in January 2020, offers state residents a veritable arsenal of personal data 

protection. Consumers can ask companies the nature of the information collected and also request the deletion of their personal data. 
 
• Furthermore, companies will not be able to sell the data to third parties. This will make it more difficult for new businesses to enter the 

market. 

 
 
 
 
 
 
 

LEVEL OF TAXATION  
 
In the United States businesses are taxed 
in the state where the company is 
incorporated and the state(s) where the 
company operates: 
 
• Federal taxation: 21 %  
• Taxation by the state where the 

company operates: variable, 
between 0 and 12%  

• Taxation by the state where the 
company is incorporated: variable, 
0% in Delaware  

• Local taxation: variable 
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FIND OUT MORE 
 
Get the Business France Business Guides 
 
To understand the particular business features of different countries and help you make the right choices: highly operational 
information combined with valuable advice. Order here…  
https://www.businessfrance.fr/export-s-informer-tous-les-guides-des-affaires 
 
Discover all Business France publications by following this link: 
 
https://www.businessfrance.fr/export-s-informer  
 

This profile was produced during the Covid-19 crisis. For real-time information on the impact this pandemic is having on the sector, 
please consult "My Market Info" under the "Covid-19 Country Info" heading. Country (lockdown, level of border opening, local 
recovery plan, etc.) and sector-specific information is available online for free at "My Market Info".  

 
EVENTS FOR YOUR DIARY 
 
To find out about the major events in the sector: 
 
https://www.businessfrance.fr/export-agenda 

 
 
 
 
 
 
 

   CONTACT US   
Business France NY Office 
 
1700 Broadway Suite 30th floor 
 
New York City, NY 10009, United States 
 
 
Mickaela COHEN,  
Head of Development NY 
 
mickaela.cohen@businessfrance.fr 

 
Augustin LESUR,  
Head of Development SF 
 
augustin.lesur@businessfrance.fr 
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interpretation of the information contained in this publication for a purpose 
other than its own, namely to inform and not to provide personalised advice. 
The contact details (name of organisations, addresses, telephone numbers, 
fax numbers and email addresses) indicated as well as the information and 
data contained in this document have been checked with the greatest care. 
Business France can in no way be held responsible for any possible changes.  

 

©2021 Business France. All rights reserved. 5 

RETAIL AND ADTECH SOLUTIONS IN THE 
 UNITED STATES 

 

 

 


